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ВСТУП 

Міжвузівська студентська науково-практична конференція “Dialogue of 

cultures: the way to mutual understanding”, яка відбулася 25 квітня 2018 року, 

присвячена проблемам глобалізації сучасного світу, взаєморозумінню під час 

комунікації та ділових перемовин в різних країнах світу, вивченню 

національних особливостей при спілкуванні з зарубіжними партнерами та 

використанню інноваційних технологій у сучасному бізнес-середовищі. 

Мета конференції: Формування у студентів уявлень щодо 

особливостей ведення бізнесу в різних культурах, проведення ділових 

перемовин в різних країнах світу, користування вербальними та 

невербальними засобами комунікації при спілкуванні з зарубіжними 

партнерами, оволодіння мовленнєвим етикетом, формування міжкультурної 

компетентності майбутніх економістів у контексті європейських 

інтеграційних процесів. 

У межах конференції відбулося засідання таких профільних секцій:  

Секція 1. Cross-cultural business communication. 

Секція 2. Cultural differences in business communication and the ways to 

overcome them. 

Секція 3. Challenges of the globalization process and their influence on national 

cultures. 

Секція 4. Smart-technologies in Ukraine and in the world, their role in uniting 

business communities. 

На конференції студенти продемонстрували знання англійської мови та 

культури, вивченню яких в інституті надається багато уваги, а також 

професійні знання. 
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SECTION 1. 

CROSS-CULTURAL BUSINESS COMMUNICATION 

____________________________________________________________ 

Кожин Дмитро,  

студент III курсу, ОА-2015 гр. фінансово-облікового факультету ОТЕІ 

КНТЕУ 

(Науковий керівник - к.пед.н., проф. Боднар С. В.) 

INTERCULTURAL COMMUNICATION AS A SOCIAL 

PHENOMENON 

In today's global world, when there is an irreconcilable struggle for markets 

and spheres of influence, sharply increasing the number of business contacts in the 

business environment, the advantage is the one who understands not only the 

language, but also the culture of competitors and partners, their strengths and 

weaknesses, motivational and behavioural factors.  

Intercultural communication as a social phenomenon caused by the rapid 

economic development of many countries and revolutionary changes in 

technologies is the subject of constant attention of scientists. 

Representatives of each civilization have common traits, components of the 

unconscious heritage of their ancestors. And from this point of view the fate of 

peoples and cultures run much more bygone generation than live: they laid the 

Foundation of civilization.  

Therefore, the preparatory work, including the organizational and theoretical 

stages, should take into account the national and cultural peculiarities of the 
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partners. Direct participants in the talks always emphasize the fact of differences in 

the nature of the negotiating representatives of different countries and peoples. 

Therefore, at all stages of the negotiation process – the initial stage of reasoning 

and the definition of the general framework of the future agreement and the final – 

it is necessary to take into account the factors of socio-cultural identity of partners.  

So, the main "engine" of human actions in Western civilization is the 

"morality of success" - the desire to reach the top in their profession, to occupy a 

high position in society. Here is dominated by individualism.  

In Ukraine and the Orthodox East, people are ready to believe in the idea 

and serve it. In Ukrainian culture personality has never been important in itself, 

traditionally put faith above all. There is very little personal initiative in the 

society, it is traditionally expected "from above", it is "believed". In the Orthodox 

world, dominates the priority of the General over the individual.  

In the countries of the Asia-Pacific region formed the "cornerstone" of 

public consciousness acts clan solidarity. In the absence of personal individualism 

in this civilization, the family can be considered as the main unit of society: a 

person lives and works for the sake of the family and with the family. 

The implementation of factors of socio-cultural identity in the process of 

intercultural business communication and the existing features of business 

communication in different countries lead us to the need to consider national 

negotiating styles.  

But, there are certain rules of business conduct and communication that will 

be fair in any country: 

1. National food traditions, holidays, religion and the leadership of the country, 

you are in, should be respected. 

2. One should refrain from criticizing and making comparisons with one's own 

country. 

3. You should always be punctual, take into account the traffic on the roads and 

the accumulation of people in the streets. 

4. Do not brag about your financial situation. 
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5. It will be useful to get acquainted with the monetary system of the country in 

which you are located. 

6. Titles are very important in any country, so they should be used. 

7. Correspondence should be strictly official. 

8. If it is not the first time that you come to the country, you should make sure 

that the information in the language of that country is on the back of your business 

card. 

9. Be sure to stand up when national anthem of the country is sounded; it is 

also worth to observe and repeat the actions of Your hosts. 

10. It is not necessary to wear specific national costumes like toga or Sari, 

perhaps it has a religious character. 

11. It is impossible to demand that everything should be as you have at Home: 

food, service, etc. 

12. Names should be remembered. If the name is difficult, you should work out 

in its pronunciation. It should be borne in mind that names can indicate social 

status and marital status. People should not be called by name unless they ask for 

it. 

13. Courtesy is appreciated in any country, especially in Asian countries. 

If you do not know the language of the country in which you are staying, 

you must have an interpreter at the talks. When speaking through an interpreter, it 

is highly desirable that a person who is proficient in both languages be present so 

that he / she controls the translation and corrects mistakes. 

So, in the context of increasing communication between representatives of 

different cultures in the business community, it is necessary to achieve a new level 

of mutual understanding, independent of the degree of cultural differences. The 

formula of intercultural communication can be presented as follows: mutual 

learning + mutual understanding + interaction + mutual respect. Adherence to this 

formula can guarantee success in the conduct of any meetings and negotiations. 

Reference 

1. https://otherreferats.allbest.ru/culture/00823370_0.html 

https://otherreferats.allbest.ru/culture/00823370_0.html
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2. http://docplayer.ru/38962185-Mezhkulturnye-aspekty-delovoy-

kommunikacii.html 

3. https://cyberleninka.ru/article/n/osobennosti-delovyh-mezhkulturnyh-

kommunikatsiy 

4. The state about cross-cultural differences 

https://elibrary.ru/item.asp?id=26367766 

 

Журавльова Анастасія,  

студентка IV курсу, ОА-1814 гр. фінансово-облікового факультету ОТЕІ 

КНТЕУ 

(Науковий керівник - к.пед.н., проф. Боднар С. В.) 

CROSSCULTURAL INTERACTION  

AS A FACTOR OF BUSINESS SUCCESS 

Intercultural, or cross-cultural business communication is one of the most 

critical factors contributing to business growth and business success in more 

complex global marketplace. 

Cross-cultural business communication is the consequence of globalization, it 

is the effect of increasing integration and interactions across cultural borders. 

These interactions may be business-oriented or have other personal objectives. 

One of the factors in cross-cultural business communication is the fact that the 

differences in cultures usually have a direct effect on the manner in which business 

affairs are carried out by the members of such a community. For example, cultures 

that do not allow women to have certain rights will also reflect this bias in the 

business aspect of their relations, something that businessmen and women from 

other less repressive cultures would have to understand in order to communicate 

effectively [1]. 

Today's expanding racial, ethnic and cultural diversity makes it obvious that it 

will be nearly impossible in the future to manage a workforce or market products 

as we have in the past.  

http://docplayer.ru/38962185-Mezhkulturnye-aspekty-delovoy-kommunikacii.html
http://docplayer.ru/38962185-Mezhkulturnye-aspekty-delovoy-kommunikacii.html
https://cyberleninka.ru/article/n/osobennosti-delovyh-mezhkulturnyh-kommunikatsiy
https://cyberleninka.ru/article/n/osobennosti-delovyh-mezhkulturnyh-kommunikatsiy
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Among the most often cited barriers to conflict-free cross-cultural business 

communication is the use of different languages. Business consultants advise 

clients to take the necessary steps to enlist the services of a good translator.  

Language failures between cultures typically fall into three categories:  

1) gross translation problems;  

2) subtle distinctions from language to language;  

3) culturally-based variations among speakers of the same language [3]. 

Gross translation errors, may be less likely to cause conflict between parties 

than other language difficulties. 

As in any relationship, effective communication skills play a certain role. 

Even in the advertising industry, unless you understand your target market and 

possess adequate research and data on its demographics and psychographics, your 

chances for success greatly decrease. The same is true when managing a diverse 

workforce, or selling products and services to peoples of other culture. The more 

you know about them, the better [2]. 

In conclusion, it may be stated that there are new changes going on in the 

field of communication resulting from demographics changing in the communities 

in which business must operate. Another force which is changing the way of 

business communication, knowledge search and storage as well as the way in 

which business is being conducted is the emergence of computers and technologies 

in business.  

So, the cross cultural business communication is a very complicated item 

which should be learned carefully before starting up a new business and looking 

for new partners. 

Reference 

1. Cotton G. The importance of cross-cultural communication //available at: 

www.eonetwork.org/octane-magazine/special-features/ theimportanceofcross-

culturalbusinesscommunications 

2. Ejim E. What is a cross-cultural communication? //available at: 

www.wisegeek.com/what-is-cross-cultural-business-communication.htm 

http://www.eonetwork.org/octane-magazine/special-features/
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3. Wooliams P. Cross-cultural communication //available at: 

www.inc.com/encyclopedia/cross-cultural-international-communication.html 

 

Кушнарьова Вікторія,  

студентка ІІ курсу, 22 гр. факультету «Фінанси і кредит» Одеського 

фінансово-економічного коледжу КНТЕУ 

(Науковий керівник: старший викладач Стрельнікова І.Ю.) 

THE IMPORTANCE OF CROSS CULTURAL COMMUNICATION  

IN BUSINESS 

  As the business world has become increasingly global, the effective cross 

cultural communication is especially important today. Cross cultural 

communication in business plays a vital role in building international customers, 

employee relations and business partnerships. Cross cultural communication in 

business requires efforts and technique for overcoming different hurdles that 

commonly prevent effective communication. 

Definition 

    Cross cultural communication is defined by Gotland University as “a 

process of exchanging, negotiating and mediating one's cultural differences 

through language, non-verbal gestures and space relationships.” Business 

communication is the exchange of messages related to companies through 

symbols, action and verbal words. 

Importance 

    Cross cultural communication in business plays a vital role in successfully 

establishing the product or service in a different area of the globe. When 

communication is effective, it helps to make business contacts which result in the 

use or purchase of the product. Ineffective cross cultural communication can 

offend, confuse or send a misunderstood message which could lead to broken 

relations with investors or employees. 

Barriers – Language 
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    A common cross cultural barrier in business communication is the use of 

language. Not every business globally uses English. Even if they do, there can be 

different meanings for the same English word. According to the research of 

business communication group Kwintessential, language barriers come in the form 

of either the use of inappropriate language or the use of foreign languages [2]. 

Barriers – Culture 

    Each culture has a different set of values, business ethics, languages, 

behavior, expected etiquette and expression. The lack of knowledge of the culture 

of the country that the company is doing business in can lead to communication 

barriers that prohibit the contacts and messages from being effective. 

Barriers – Company Culture 

    A company culture reflects the norms and expectations within a company. 

This can be the organizational structure, policies and specific procedures that 

create a unique culture within the company. Expanding business communication 

cross culturally requires the business to assess its current culture and identify any 

possible hindrances that the company culture may encounter in a different country. 

Considerations 

    According to the University of Colorado, knowledge is the key to effective 

cross cultural business communication [1]. Knowledge helps to take a step back 

and observe the differences between the cultures to make adjustments based on the 

observation. One approach for ensuring the effective cross cultural communication 

is in implementing active listening with the use of questions to clarify the message. 

        Different cultural situations bring new communication challenges to the 

participants. What can be important now is understanding how to communicate 

effectively with individuals who speak another language.  All the cultural 

differences should be considered in an effort to make communication easier 

between the parties. In such cases, an effective communication strategy begins 

with the understanding that the sender of the message and the receiver of the 

message are from different cultures and backgrounds.   
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      Without studying the cultures and languages we won’t learn how to 

communicate effectively with individuals and groups of people whose first 

language does not match our own. A basic understanding of cultural diversity is 

the key to effective cross-cultural communication. 

Reference 

1. Cultural Barriers to Effective Communication - University of Colorado [ 

Eлектронний ресурс]. -

https://www.colorado.edu/conflict/peace/problem/cultrbar.htm 

2.Importance of Cross Cultural Communication in Business | Bizfluent [ 

Eлектронний ресурс]. - https://bizfluent.com › Management. 

 

Смирнов Олександр, 

студент ІІІ курсу, 33 гр. факультету «Фінанси і кредит» Одеського 

фінансово-економічного коледжу КНТЕУ 

(Науковий керівник: викладач, спеціаліст ІІ категорії  

Новодворська М.Є.) 

A WORK TIME ALL AROUND THE WORLD 

This is very important to understand the differences between work time in 

Ukraine, in Europe and all around the world, because a modern society almost has 

no borders especially for doing business. For a good success and right and fast 

development of transnational corporations or just firms which have some connects 

with other countries, we must accept our cultural ‘rules’ with the whole world to 

avoid difficult situations [3]. Work time in different parts of the Earth has been 

constructed in depending on nations’ habits, rhythms of living and necessarily of 

work.  

How many hours do different countries work? In Europe the normally time 

per day just like in Ukraine – 8 hours per day, but this rule isn’t the same 

everywhere. In France people used to work only 7 hours per day, in Czech 

Republic – 12 hours is okay. Average for the week for Europeans – 40 hours per 

week, but in days of high-working process they are ready to work 48-50 hours, in 

https://bizfluent.com/about-6710853-importance-cross-cultural-communication-business.html
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Germany and the Netherlands – all 60 hours, in Norway (one of the richest and 

successful state) – 69 hours. In Belgium the maximum of hours per week – 38 

hours, including overtime – 50, per day it’s 8 hours, but some workers can stay in 

office even for 12 hours. For Cyprus limits of the maximum are absent except just 

one: the maximum of weekly work time with overtime is 48 hours [1].  

In Ukraine overtime isn’t rare action for workers. HeadHunter Ukraine 

database gives us statistics for 2017: every 5
th

 person goes for a work in its 

weekend, 40% answered they used to work in weekend at the end of projects or 

close to the holidays, 22% works almost the whole year in this way, but 38% 

responded that they never waste their off time for work [1].   

Statutory minimum annual paid leave for the majority of European countries 

– 20 days per year. But for Croatia, Germany and Denmark it’s 30 days. In Europe 

a lot of employers have their own count of paid leave in working contracts. In 

Ukraine we have 24 days of the paid leave, but statistics help us to know that 

almost 98% of Ukrainian workers don’t take all this time.  

Official holidays with paid leave for different countries are different too. So 

in UK 8 holidays and with 20 days of the paid leave we have 28 off time days. In 

Austria after 25 years of experience you can add 5 days for the paid leave and get 

30 days. Only one official holiday exists in France – Labor Day, other holidays can 

be well-paid with acceptance of the employer. All the 13 holidays of Finland are 

accepted with calendar days so if the holiday came in Sunday – you will never get 

Monday as a free day. Japan increases count of the paid leave days with years of 

experience but Japanese workers don’t relax more than few days, because of this 

the Government plans even to make 5 days of the paid leave as obligatory.  Israel 

has a lot of holidays which make the previous days as free, the beginner in 

business can take only 2 weeks of the leave and every year after will increases it 

for 1-2 work days, the maximum is 20 days. In USA there is no limit for minimum 

or maximum of the paid leave – it depends on decision of employer in contract, 

Americans used to have the vacation for 10 days per year but with 18 official 

holidays they have 28 free days. There are a lot of holidays in India, but every 
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holiday pins in some state so there are only 3 official holidays for whole country: 

the Day of Republic, the Independence Day and Mahatma Gandhi’s Birthday. In 

China workers have only 5 days for relaxing in first 10 years of experience but 

even in these conditions they canceled it for extra-money [2]. 

We have to know about work time of different countries for right building of 

business strategies, but we have also respect it and get the respect from foreign 

partners.    

LITERATURE 
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THE IMPORTANCE OF CROSS-CULTURAL 

BUSINESS COMMUNICATIONS 

Cultures, like people themselves, are ever-changing. As A.J. Schuler notes: 

"The pace of change is accelerated when cultures that reinforce different styles of 

communication, and which accent different binding customs and values, interact 

with each other."  

In today’s global business marketplace, the ability to communicate 

effectively and multi-culturally cannot be underestimated. It is undeniable that 

cross cultural communication in business plays a vital role in building international 
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customers, employee relations and business partnerships. It requires effort, 

technique and the addressing of different hurdles that commonly prevent 

communication from being effective. 

A business’ ability to communicate across cultural divides is key to the level 

of success it can expect to achieve in foreign markets. While expansion into 

Western Europe or North America may provide linguistic divides, the cultural 

diversity at play is relatively minimal. However, cast your eyes further afield, to 

Asia, Eastern Europe or South America, and there’s a cultural chasm that can lead 

to misunderstandings and damaging blunders that can cost you prospective 

customers and clients. 

In the multicultural workplace typical of doing business in a global 

economy, cultural barriers to communication abound. It is a well-known fact that a 

common cross cultural barrier in business communication is the use of language. 

Not every business globally does business in English. Even if they do, there can be 

different meanings for the same English word. According to the website of 

business communication group Quintessential, language barriers come in the form 

of either the use of inappropriate language or the use of foreign languages. “Mind 

your speech a little, lest you should mar your fortunes” - William Shakespeare.  

Besides, each culture has a different set of values, business ethics, 

languages, behavior, expected etiquette and expression. Not knowing the 

differences in the country that the company is doing business in can lead to 

communication barriers that prohibit the messages from being effective. 

A company culture is the norms and expectations within a company. This 

can be the organizational structure, policies and specific procedures that create a 

unique culture within the company. Expanding business communication cross 

culturally requires the business to assess its current culture and identify any 

possible hindrances that the company culture may present in a different country. 

According to the University of Colorado, knowledge is the key to effective 

cross cultural business communication. Knowledge takes a step back and observes 

the differences between the two cultures and makes adjustments based on the 
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observation. One approach to ensuring the cross cultural communication is being 

effective is to implement active listening that uses questions to clarify the message. 

According to some experts, here are five keys to successful cross-cultural 

communications for your business partnerships: 

1. Be proactive. Start by focusing on creating trustful partnerships, not on the 

business at hand. 

2. Use some cultural rapport. Adapt your marketing material and business 

approach as needed. 

3. Organize productive interactions that ensure a “win-win” for all parties. 

4. Develop strategies for relationships and business cycles based on appropriate 

levels of formality, business hierarchy and timing. 

5. Learn the “do’s and don’ts” of the country and cultures with which you’re 

partnering. In short, be well prepared. 

When a new business partner takes the time and effort to establish good 

cross-cultural communication, it helps to elevate the level of trust and respect 

between the two partners. When you ignore the cultural differences between your 

two organizations, you show a level of arrogance that can put a strain on the 

business relationship. Respect for other companies' business processes is critical in 

establishing an efficient work relationship. 

Working within the guidelines of a new business partners corporate culture 

helps to improve communication at all levels of both organizations. The quality of 

the information improves when it is delivered in a manner that each company is 

accustomed to. Not only does the quality of the information passed between the 

two companies improve, but the quality of the relationship with clients and other 

vendors that are affected by the relationship also improves. 

Today’s international business requires leaders who are able to adapt their 

communication and adjust to different environments quickly in order to be 

successful. In conclusion, I can say that although linguistic skills help of course, 

but the degree of emotional intelligence can either make or break the deal. And like 

http://study-english.info/modal.php
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Winston Churchill once said: “Attitude is a little thing that makes a big 

difference”. 
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HOW TO OVERCOME CROSS CULTURAL COMMUNICATION  

IN BUSINESS 

In global companies, effective cross-cultural communication enables 

businesses to run more smoothly. By acknowledging the potential problems that 

can occur and taking proactive steps to minimize conflict, you can help your 

employees work together better. Adjusting behavior takes time, so be sure to 

provide opportunities for your employees to learn about each others' cultures and 

habits before problems arise. Set expectations throughout your company that 

additional effort might be required to understand each other. Foster engagement in 

thoughtful consideration instead of jumping to hasty conclusions that lead to 

volatile, unproductive conflicts. 
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1. Run meetings to expose your employees to other cultures. Introducing 

employees who will be working together in a non-threatening environment enables 

a good working relationship long term. Learning about another culture's language, 

rules and norms for acceptable behavior helps prepare your employees to deal with 

situations as they arise. Changing preconceptions can lead to more conducive 

working relationships. 

2. Conduct activities to demonstrate how dependent we are on language. For 

example, dedicate a day to being silent. Have each employee develop a contract 

stating what they hope to learn, how long they will remain silent (what exceptions 

can be made) and how they plan to cope without speaking all day. After 

experiencing a day with limited communication, participants can typically relate to 

being in a foreign environment more easily. 

3. Provide workshops, tips and techniques for communicating effectively in 

cross-cultural work environments. People act according to the values of their own 

culture. Others from another culture might interpret behavior differently. Practicing 

such strategies as active listening (paraphrasing what is said to ensure 

understanding can be achieved) and using multiple forms of communication, such 

as written, audio and visual, can enhance employee involvement in assuring that 

conflicts do not arise because of cultural misunderstandings due to lack of 

awareness. 

4. Coach employees to mediate conflicts related to cultural 

misunderstandings. Provide opportunities for employees to respond to situations 

from viewpoints different than their own. Divide a group of people into pairs to 

conduct role-playing exercises that allow participants to acknowledge culture 

difference exist. Encourage each pair to think about a conflict they have 

experienced recently due to cultural differences. Have each participant describe 

what they might find offensive or unusual. Let each participant suggest how the 

problem would be handled in their own culture. Together, have the participants 

develop a resolution to the problem. Have each pair report to the larger group on 

their experiences. 
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THE IMPORTANCE OF CROSS-CULTURAL BUSINESS 

COMMUNICATIONS 

In today’s global business marketplace, the ability to communicate effectively 

and multi-culturally cannot be underestimated. As a communications expert with a 

background in behavioral and cultural science, I have to know how to effectively 

manage multi-cultural expectations. Over the years, I’ve shared my experiences 

with entrepreneurs and businesses all over the world. Here are some common 

cross-cultural issues for those entrepreneurs developing relationships with 

individuals or businesses from different cultural backgrounds: 

 Not being proactive and adapting to different cultural business expectations. 

It’s all too easy to get off on the wrong foot and become reactive. 

 Not understanding how formality, hierarchy and timing can affect business. 

These things have a tremendous impact on negotiations and decision-making. 

 Being perceived as too aggressive or even impatient in your business 

approach. Business often takes longer with different cultures and countries, so plan 

accordingly. 

 Many cultures are more team-focused or “we” oriented. This can really 

impact your business style and marketing material. Also, avoid being egocentric or 

“I” oriented. 

 A big taboo is unintentionally offending someone with your body language. 

This can be very difficult to recover from. A basic guideline is to use “opened-

handed” gestures. Don’t point with your index finger, use the OK sign or thumbs 

up and thumbs down. 

Here are five keys to successful cross-cultural communications for your business 

partnerships: 

1. Be proactive. Start by focusing on creating trustful partnerships, not on the 

business at hand. 
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2. Use some cultural rapport. Adapt your marketing material and business 

approach as needed. 

3. Organize productive interactions that ensure a “win-win” for all parties. 

4. Develop strategies for relationships and business cycles based on appropriate 

levels of formality, business hierarchy and timing. 

5. Learn the “do’s and don’ts” of the country and cultures with which you’re 

partnering. In short, be well prepared. 

How can you proactively prepare for multi-cultural business? 

 Awareness is the first step! Observe how people communicate with you in 

person, on the phone and by e-mail. Notice if they are more formal and expressive 

or more direct and to the point. 

 Know your facts. Be aware of relevant historical data, economic issues, 

major industries, cities and geography, to name a few. There is nothing more 

embarrassing than not knowing your geography while working in a new country! 

 Hone your cultural rapport. For example, when Saudi Crown Prince 

Abdullah visited then-US President George Bush at his ranch, they were 

photographed strolling hand in hand through the bluebonnets. This was an 

important sign of their friendship and trust. Sometimes when managing 

international business relationships, you need to go beyond your personal comfort 

zone! 

 Keep in mind that we are homogenizing as a global culture, so we can’t ever 

take cultural tendencies for granted. 

 

Кондратюк Ярослав, 
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CROSS-CULTURAL COMMUNICATION IN BUSINESS 

Large corporations around the world have been experiencing the effects of 

multiculturalism for many years now, but as the world continues to change and to 

become more interconnected, small- and medium-sized businesses must also adapt 
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to communicating cross-culturally. Connecting with diverse customers and 

communicating with many different cultures requires patience and understanding 

on the part of small business owners. 

New Expectations 

Technology has made it easier than ever to work with and sell to people who 

live and work thousands of miles away and who are members of diverse cultures. 

As such, your expectations about doing business as a business owner must change 

to meet new expectations. If you are a native English speaker you already have a 

distinct advantage, as English is quickly becoming the global language; however, 

this doesn't mean that you are immune from understanding the unique cultural 

experiences of those you're doing business with. Cross-culture communication in 

business is as much about understanding the norms and customs of another culture 

as it is about knowing the business terms or language requirements of your new-

found business prospects. In this light, cross-culture communication is concerned 

with how well you're able to make your contacts across the world feel comfortable, 

accepted as individuals and welcome in your business. 

Cultural Diversity 

Cultures, like people themselves, are ever-changing. As A.J. Schuler notes: 

"The pace of change is accelerated when cultures that reinforce different styles of 

communication, and which accent different binding customs and values, interact 

with each other." Embracing diversity is, therefore, an important part of cross-

culture communication in small business. Businesses that have traditionally served 

one or a few particular demographics are now able to potentially reach customers 

around the world, but this requires that you are open to embracing diversity in all 

its forms, including language, community traditions, religious practices and gender 

and sexuality. 

Developing Empathy 

With the need to embrace diverse cultures and social practices, small business 

owners may find it helpful to develop a sense of empathy toward those they are 

working with and selling their products or services to. As a business owner looking 
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to engage in cross-culture communication, you should remember that there is often 

more diversity within a given demographic than is at first readily apparent. You 

may perceive all customers within the United Kingdom, for instance, to be similar 

in buying patterns or social habits. It is important to remember, however, that each 

and every population is just as diverse within itself as it is between itself and 

another culture. People from the United Kingdom are just as racially, ethnically 

and socially diverse as people from the United States. Developing a sense of 

empathy or concern for people as individuals as opposed to thinking of them as 

members of a group helps you to meet people where they are and to make them 

feel comfortable doing business with you. 

Combating Negative Attitudes 

Closely related to developing empathy, it is important for businesses to 

combat negative attitudes in the workplace. This starts with you, the business 

owner. Evaluate your own attitudes toward diversity and cross-culture 

communication. Do you hold any racial insensitivity or unspoken gender norms? If 

so, you will need to work on overcoming these barriers before you can encourage 

your staff to be more open-minded and before you will truly be able to connect 

with customers and business partners in other parts of the world. 
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CULTURAL DIFFERENCES IN BUSINESS COMMUNICATION AND 

THE WAYS TO OVERCOME THEM 
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SOME TIPS ON BARRIERS TO CROSS-CULTURAL BUSINESS 

COMMUNICATION 

Cross cultural communication is defined by Gotland University as “a process 

of exchanging, negotiating, and mediating one's cultural differences through 

language, non-verbal gestures, and space relationships.”  In business, cross-cultural 

communication plays a critical role in successfully carrying out business with 

teams and stakeholders in other areas of the globe. When the communication is 

effective, everyone benefits from increased bandwidth, institutional knowledge, 

and competitive advantage. Ineffective communication however, can offend, 

confuse or send a misconstrued message which could lead to broken relations with 

customers, partners, vendors, and employees. 

Language Barriers 

A common cross cultural barrier in business communication is of course, 

language. Although English is regarded as the common international language of 

business, not every business globally uses English on a regular basis. Employees 

may have more difficulty when communicating in English, which can lead to 
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misunderstandings when taking direction, understanding level of urgency and 

communicating main.  Never rely on head nods. Check for real understanding by 

asking others to summarize what they have just heard. 

Cultural Barriers 

Every culture has a different set of values, business ethics, accepted behavior 

and traditions − even different facial expressions and gestures.  It is important to 

understand these differences – to show respect for other cultural especially –when 

communicating with professionals from other cultures. For example, in the United 

States it is common for the speaker to share personal anecdotes to build good 

audience atmosphere, but in other countries this is considered a bad tone.  Humor 

can be especially tricky to employ; it is better to speak straightforward rather than 

have the risk that your joke may embarrass or insult the listener. 

Presentation Style 

It is necessary to say that culture influences how people in different countries 

prefer to receive information. For example, how interactive you should make your 

presentation depends on the culture to which you present. In general, English 

speaking cultures like presentations to be lively and interactive. However, Eastern 

Europeans are accustomed to presentations that are formal, high detailed and with 

few interruptions. Questions are answered at the end of a presentation. Japanese 

audiences expect more technical information. Canadians, like Americans, enjoy a 

brisk pace; and Latin American audiences prefer a speech with a high level of 

emotional appeal. 

In conclusion, we can say that when you are addressing an audience of 

another culture, be very attentive, focus on their culture and their way of 

conducting business. Otherwise you will never reach success in negotiations. 
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THE INFLUENCE OF RACISM ON THE DEVELOPMENT OF 

INTERNATIONAL CULTURE IN 21 CENTURY 

Racism is the belief in the superiority of one race over another, which often 

results in discrimination and prejudice towards people based on their race or 

ethnicity. Today, the use of the term "racism" does not easily fall under a single 

definition. 

The Holocaust which led to the genocide of many millions of people based 

on an ideology of racial hierarchy. It is a well-known historical example of 

institutionalized racism, and so is the apartheid regime in South Africa, as well as 

slavery and segregation in the United States. Racism was also an aspect of the 

social organization of many colonial states and empires. 

The ideology underlying racism can become manifest in many aspects of 

social life (aversive racism, color blindness, cultural, economic, symbolic/modern 

and others). 

Racial segregation in the United States had officially existed since 1865, 

when slavery was banned. Examples of racism include such flagrant facts as 

segregation in public transport and schools. According to the laws of the city of 

Montgomery (Alabama), the first rows of seats on the bus were intended for white 

passengers, and if all were occupied, the Negroes had to give up their "black" 

seats. Such a policy resulted in the boycott "Walking in the name of freedom," 

which lasted 381 days. During this time, African Americans, accounting for 70% 

of all passengers, did not use public transport. Bus companies suffered significant 

losses.On December 20, 1956, segregation in public transport was stopped.[2] 

Segregation in schools led to armed conflicts. The most famous incident 

dates back to 1957, when racists hampered the co-education of white children and 

nine blacks, nicknamed the "nine of Little Rock" (Arkansas State). When the 
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situation finally deteriorated, President Eisenhower was forced to send to the city 

of 1200 soldiers of the airborne division. They accompanied the children to school 

and guarded them in the corridors. 

Nowadays, racism is one of the easiest ways to find the causes of failures 

and difficulties experienced by a particular society or state in certain historical 

periods of their development. In any country there are a lot of unsolved problems 

and the easiest way to "solve" them is to assign responsibility for failures to 

"others", being they people with a different skin color, speaking a different 

language, adhering to another ideology, religion. This is most clearly seen in the 

example of "migrants" in Western Europe, immigrants from the third world. 

In recent decades, racism has become increasingly strained - racists have 

begun to divide people not only by race, but also by their belonging to a particular 

culture or religion. From this point of view, a person actually becomes a slave of 

culture, inherent in it for historical aspects, that in the views of racists it is only a 

sign of the inability of a certain race to change and acquire the corresponding 

rights of the present. 

Modern racists believe that the bearers of each culture are predestined for 

their place on Earth, where they should always be and which can not be left. 

Slogans of modern racism: "incompatibility of cultures", "inability of migrants to 

integrate", "threshold of tolerance". 

Many famous scientists and journalists try to get some patterns, decisions or 

rationales. General Social Survey is a classical sociological survey, its history 

starts in 1973 and finished in 1994. The survey takes about 90 minutes, involving 

US citizens over 18 years of age. The questions concern all the themes of public 

life: from the states tax policy to the belief in God. 

May Cales is American scientist. Nowadays he is working with developing 

of racism in the world. He started his own experiment few years ago andincluded 

44,873 people in his work, African Americans were not among them, 56% were 

women. The average age of the participant is 26 years, the average duration of 

studies in secondary and higher education is 12.9 years. The date of birth varied 
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from 1973 to 1992. The results of research Professor Cales can present at every 

meeting of UNO or UNICEF.  

The results were shocking: 38.1% of white Americans believe that black 

people are lazy, 28.3% are uneducated, while 62.2% acknowledge the existence of 

discrimination and agree that it must be combated. 59.3% do not want to have 

black neighbors, but 73.6% advocate the development of anti-discrimination 

legislation in the sphere of housing policy (open housing laws)[1]. 

93.8% of respondents said they support joint education of black and white 

children, but only 14.1% really want their children to go to school on the same bus 

with blacks. 82.5% admit that African Americans are discriminated against in the 

labor market, but only 6.8% are in agreement with the adoption of laws that 

combat this injustice. 

We can see that many organizations are trying to minimize a problem of 

racism in the world, but it is so powerful and getting a decision of this problem 

really looks unreal. 

Every international sport event like Olimpic Games, matches of UCL, UEL, 

World and European football cups starts with a motto: “No to racism” and many 

famous people are agree with these activities.  

In our opinion, we consider that racism really looks like a huge instrument 

which tries to change our world. But people in ex-USSR countries relate to this 

problem neutral. That is why our world can’t solve this problem quickly. 
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SOME TIPS ON BUSINESS ETIQUETTE IN JAPAN 

The present topic is connected with one of the Oriental countries, namely 

Japan. Japan's business ethics is a set of moral norms, rules and concepts 

governing the behavior and attitudes of people in the course of their productive 

activities in Japan. 

The Japanese always strive to develop harmony in their relations in their 

team, so local managers never give orders, they only hint to their subordinates 

about actions to be done. There is no need to give this order, as the staff 

understands these hints very well and faithfully executes them. 

No Japanese word for "no" 

Japanese businessmen never say "no", usually they listen attentively to the 

interlocutor, they nod their heads,, but if something does not suit them they will try 

to evasively answer something like "we have to think", "it's difficult", “we need 

more to consider”. If they agree to a deal, they will clearly say yes! 

Meeting and greetings 

Practice of business communication with the Japanese is built on accuracy 

and observance of rules, therefore at a meeting it is necessary to be "just in time". 

Representatives of a Japanese company would rather arrive 5 minutes earlier than 

they will be late. 

Traditional greeting in Japan is considered a shallow bow, but in practice a 

traditional European handshake can be used. If the Japanese partners bow, it will 

be appropriate to bow a little too, folding your hands at the face level when the 

acquaintance’s name and a surname are called. 

Business Cards 

After greeting, you should exchange business cards. The Japanese pay a 

great attention to various ceremonies - the exchange of business cards is an 

important part of the welcoming ceremony. A business card for the Japanese is an 

identity card, a pass etc. You must carefully read the information written on it and 

only after that put into a business card case. 

Dress code 



32 
 

Since the Japanese do not like to stand out among their colleagues, their 

style in clothes is very conservative: usually this is a strict business suit, a tie and 

patent shoes. 

Negotiations 

Business negotiations "in Japanese" - this is a friendly conversation, because 

usually negotiations begin with the solution of small non-essential issues and 

remote topics. Negotiating in a restaurant for the Japanese is a common 

phenomenon, you should pay attention to the fact that in many Japanese restaurants 

people should take off their shoes, so you should take care of the cleanliness of 

socks in advance. 

Also, one more question often arises - what is in a Japanese restaurant: 

chopsticks or a knife with a fork. If you know how to eat with chopsticks, then eat 

with their help, if you do not know - the knife and fork will be quite appropriate. 

The Japanese prefer an oral agreement to writing. If they agreed to a deal in 

words - they will be true to their word, so you do not need to impose on them a 

bunch of documents for signing until they are ready for it themselves. 

In conclusion, we can say that every nation has its own peculiarities that’s 

why the European business partners must learn about them before doing business 

with the representatives of this country. 
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THE IMPACT OF CULTURAL DIFFERENCES IN INTERNATIONAL 

BUSINESS 

In a globalized economy, cultural sensitivity is essential. Understanding and 

knowing about cultural differences is a crucial skill for succeeding in business. 

Understanding language nuances, etiquette and cultural time management 

differences can help you navigate many complex interactions [1].  

The Cultural Guide to International Business offers the opportunity to see 

how important the role of culture is within the business world, and more 

importantly realize how cultural differences could impact global business success. 

Consider the differences faced by any company expanding internationally. 

The first cultural difference is related to advertising. You may experience 

trouble with advertising styles and approaches to marketing products and services. 

While certain advertising campaigns may work in your native country, they may 

not go over well in other countries. Whether it’s based on the color scheme you use 

or simply on the choice of words you select to be part of your marketing campaign, 

professional language services can help ensure your marketing/advertising 

message carries the same weight overseas as it does at home. 

Another obvious cultural difference relates to the language barrier. Working 

with people who don’t speak the same language you do can often lead to 

miscommunication and problems in the workplace. Hiring an interpreter in these 

kinds of situations is recommended in order to avoid possible mistakes in 

communication. 

In some cultures, people are loud and blunt. In other cultures people are soft-

spoken, or use fancy or indirect language, or allow others to finish what they are 

saying before speaking up. 



34 
 

In some countries, like the United States and Germany, it is common for 

people to speak loudly and be more assertive or aggressive when sharing ideas or 

giving direction. In countries like Japan, people typically speak softly and are more 

passive about sharing ideas or making suggestions. When interacting with people 

from different cultures, speaking in a neutral tone and making a conscious effort to 

be considerate of others' input, even if it is given in a manner to which you are not 

accustomed, can help foster effective business communication 

General customs may also be a major cultural difference when expanding 

your business. Social interactions are not the same in every country. In Japan, for 

instance, it is expected you will take off your shoes every time you walk into a 

room. Make sure to read up on general customs of countries that you plan on 

working with before you go move your business there. 

Political influences, both past and present, can potentially affect the way a 

person or company does business. Some cultures have a very strong sense of 

nationalism and government pride, and therefore, are more comfortable and willing 

to purchase from companies with some sort of government backing. Conducting 

business with those of differing cultures can also impact negotiations if there are 

on-going political disputes between the involved parties' countries of origin. To 

avoid conflict, it is best to avoid discussing any political matter that does not 

directly pertain to the business at hand. This is also true for inter-office 

interactions. 

The final cultural difference has to do with technology. While the United 

States has a significant presence online, smaller countries do not rely so much on 

computers and prefer to work the old-fashioned way with pen and paper. Before 

expanding your business to other countries, it is important to make sure you are 

prepared to operate according to the local country’s standards [2]. 
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SOME FEATURES OF BUSINESS COMMUNICATION IN ITALY 

The country which is under consideration is Italy where business 

communication has its own peculiarities. First of all, greeting is worth discussing. 

Greeting  

In business ethics there is such a feature: the person who has the less 

important position, greets his boss first (and age is not an obstacle). Until you don't 

know your partner well, do not call him by his name. Handshakes are traditional 

ways of greeting both for men and women. When organizing an appointment, it is 

not recommended to call an Italian partner in the period of time from midday to 2 

p.m when the most of the Italians are asleep. 

Italians’ appearance 

Fashion and fashion design are distinctive features of Italy. In the business 

world good clothes are a part of success. Men should wear the fashionable suits of 

a high quality. Shirts should be coloured or striped. And each shirt must have a 

specific tie. Women dress elegantly. Quality accessories such as shoes or leather 

goods make a good impression on the Italians. 

Italians’ Behavior 

The Italians prefer to build business mainly with their close people, relatives. 

“Time is money” is not a common saying in Italy. Foreign businessmen (business 

ladies) should be punctual and do not be late for the meetings, although for Italian 

businessmen it is not necessary, they can easily be 10 minutes late. If you can be 

http://trends.skolkovo.ru/2013/11/naskolko-vazhna-natsionalnaya-kultura-dlya-uspeha-biznesa/
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more than 5 minutes late, then call in advance, warn about it and apologize. The 

meetings should be held after 3 p.m because Italians like to have a long lunch. 

In Italian companies there is a strict hierarchy but often between two different 

positions you can’t see much difference. 

Business cards 

Business cards are exchanged only after a polite welcome and introduction. 

The best thing is to print the necessary information on two sides: on the one side – 

in English, on the other – in Italian. 

Business meetings  

Italians prefer to introduce themselves at first, and then go directly to 

business. The course of negotiations with the Italians is slow. Do not expect that 

decisions will be taken immediately and the partner will immediately start acting. 

Avoid deals connected with number 17, because in Italy this number brings only 

failure.  

Remember! Sensitiveness, attentiveness and good manners are significant 

when interacting with other people. Always be polite, positive, energetic – and you 

will surely succeed! 
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BUSINESS ETIQUETTE IN GERMANY 

Germany is a country with a high standard of living. Due to the fact that for 

many years there has been an order and precise control over it in all aspects of life 

activity, then most of all communication with the Germans leaves a feeling of 

calmness and trustworthiness. Social security and highly developed infrastructure 

distinguish this country from many others. Clarity and order in all are the main 

characteristics of the German character. For this reason, the construction of a 

mutually beneficial partnership should begin with these features in mind. 

A business meeting for the Germans is a purely official event, in which all 

specialists, in their opinion, should be fully prepared for participation. 

Improvisation negotiations are not welcome. Professionalism, deep specialization 

are considered the central criteria of a person in business. Therefore, you can be 

sure that the higher position of the German, the more competent he is in his field. 

The Germans expect the same attitude to the matter from their partners. From all of 

the above, it is not difficult to conclude that the preliminary coordination of 

meetings and punctuality are valued very highly. 

Greeting and farewell imply shaking hands. At business dialogue you can 

address on a surname, for example, "Herr Guderian". Nevertheless, there is an 

interesting feature. Communicating in German, the Germans turn to each other by 

their surnames, and communicating in English - by name. When greeting a person 

it is necessary to shake hands tightly and look into the interlocutor’s eyes. 

In Germany, people are very sensitive to official subordination. A 

subordinate does not allow himself personal communication with the head, if in the 

company it is accepted to communicate through the secretary. The Germans, 

respect their titles and always use them when addressing their partners and guests. 

The clothes for official meetings are rather conservative. For men, a dark 

suit is required, a plain light shirt and a tie, for women - a skirt or a trouser set, 
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closed shoes and stockings, regardless of the season. By the way, the old rule, 

which has not lost its relevance to banks, insurance companies, power structures, 

says that the darker color of the suit speaks of a higher rank. 

The Germans prefer to distinguish between work and private life. They 

rarely invite business partners to dinner in a restaurant or to their home preferring 

to discuss all the details of the business contract during a small lunch in a 

restaurant. The menu and the choice of location are determined by the inviting 

party. It is not customary to talk about business before something is eaten up. The 

conversation about business can be started only by the initiator of the meeting. If 

you are invited to a business lunch, the bill will be paid by the inviting party. When 

calculating in a restaurant, 15% are automatically added to your bill. However, you 

should know that if you decide to pay in cash, you only need to take away the 

banknotes and leave the coins for the waiter. 

Inviting a partner to visit a private home means a sign of deep special 

respect. Coming into the house, it is customary to give small gifts to children and 

flowers to the mistress of the house. 

The officiality of the relationship implies also the distance in communication 

– it is the distance of the outstretched hand. Violation of the distance is considered 

by the Germans as an invasion of personal space. In German business etiquette, a 

smile and humor are welcomed. 
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INTERCULTURAL COMMUNICATION IN BUSINESS NEGOTIATIONS 

Each country has its own customs, traditions, culture, political and state 

structure. As civilization develops, the processes associated with the interaction of 

different communication styles are of great importance. At the core of the business 

etiquette and business ethics there are not only traditions, but also features of a 

national character. Ignoring the national peculiarities of business communication 

can make a negative impression on the partners both at the stage of the negotiation 

process and during the implementation of certain joint projects. 

Intercultural negotiations are a process in which at least two parties having 

different cultural values, needs, points of view try to come to an agreement on the 

topic of mutual interest. 

This definition assumes that: 

a) both sides belong to different cultures and have certain cultural 

characteristics in behavior, religion and moral values; 

b) negotiations take place in an intercultural environment (international 

organization, other country, etc.); 

c) the purpose of the negotiations is of interest to both cultures. 

Studying intercultural communication presupposes awareness of the culture 

and customs of  people and  accordingly the culture of nationalities, which are 

interacting now with extraordinary speed. Interaction of numerous cultures has 

become common in various situations of our life: at work, rest, travel, business, 

correspondence with foreign business partners or just friends. To learn the 

intercultural communication for meetings, exchanges, cooperation is becoming a 

priority for a growing number of people. Taking into account the diversity and 

difficulties of conducting intercultural contacts will allow to organize effectively 

the training of this competence. 
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A functional approach to intercultural communication defines it as a process 

of interaction of different cultures in situations, like professional communication, 

which quite often arise in real life in the process of interpersonal relations. Such 

situations are accompanied by the activities of businessmen, diplomats, lawyers, 

television and radio broadcasters, psychologists, correspondents, teachers and 

educators. Intercultural communication arises in all spheres in which international 

relations develop - from diplomacy to charity.  

The range of intercultural issues includes the problems of the relationship 

between: the majority and the minority, emigrants and the host community, the 

dominant and subordinate culture (for example, the state and local subculture). 

The language barrier also represents an important problem that the countries, 

for example, of the European Union are trying to solve. Only in Europe there are at 

least sixty different languages, twenty of which are spoken in the EU countries: 

along with nine official languages, there are still about ten unofficial languages. 

And even if English and French remain the official languages in the foreign policy, 

everyone in the EU Council of Ministers speaks their own language. However, let's 

not forget that today 64% of Europeans over 25 do not speak any foreign language 

[2]. 

Any negotiation process varies considerably taking into account the particular 

culture. The differences are expressed in language, culture, the style of 

negotiations, the method of solving problems, conventions adopted in the society. 

A participant in negotiations must take into account the following things: 

- cultural differences, which affect the negotiations process; 

- mutual trust;  

- negotiations are held for solving problems. 

Is it possible to learn the rules of international negotiations, or is it the result 

of personal experience? Scientists believe that the art of negotiating is an acquired 

skill. 



41 
 

Pierre Cass, Professor at the International Institute for Management 

Development (Lausanne, Switzerland), stresses that participants in international 

negotiations need to have the following competencies: 

- be able to look at the world through the eyes of another person and 

understand his behavior; 

- be able to prove the advantages of the proposal so that another negotiator 

will join the proposal you made; 

- be able to manage stresses and maintain balance in ambiguous and 

unforeseen situations; 

- be able to show understanding of another culture and accept the existing 

differences in cultures [1]. 

Israel Unterman, a professor at the University of San Diego (Mexico), notes 

that the best way to teach the skills of conducting international negotiations is the 

following: 

- to teach to develop a flexible negotiation scenario in which a student or 

trainee can imagine a number of strategic plans and different approaches; 

- train the negotiators in understanding the obstacles and using suitable ways 

to overcome them (gestures, special behavior, etc.); 

- practice voice, choice of adequate terms, listening, the ability to face 

emotional reactions, to deal with stress, in the ability to come to an agreement at 

the end of negotiations. 

In the course of communication everyone makes certain assumptions about 

the way of perception, opinion and conclusions of a partner. If these assumptions 

are false, they can cause misunderstanding and  break the negotiations [4]. 

The differences in culture, national traditions, mentality, values, religion 

should be taken into account during international communication and business 

contacts. Other manifestations of national identity representing different aspects of 

culture, the type of thinking, behavioral stereotypes, business ethics, motivation 

features, national clothes and cuisine, perception of time, attitude to the older 

generation, etc., should also be taken into account. Business contacts with 
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representatives of different cultures require the consideration and attention to 

national peculiarities in the process of intercultural communication [3]. 

Reference 

1. Casse P., Surinder, Deol P. La negociation interculturelle. Paris: Edition Chotard 

et Ass, 1987. – 202 p. 

2. Hagege C. Le Souffle de la langue, Paris: Odile Jacob, 1992. – 286 p. 

3. Michel J. -I. Les professions de la communication – Fonctions et Metiers. Paris: 

Ellipses, 2011. – 238 p. 

4. Unterman I. Negotiation and Cross-cultural Communication, in D.H. 

Bendhmane, J. W. McDonald (ed), International Negotiation. Washington: Foreign 

Service Institute, 1984. – P. 69-76. 

 

 

Паску Марія 

студентка II курсу, ФК-1316 гр. фінансово-облікового факультету ОТЕІ 

КНТЕУ  

(Науковий керівник: к.пед.н., проф. Боднар С. В.) 

SO MANY COUNTRIES, SO MANY BUSINESS FORMALITIES 

"One who does not know how to smile should not be engaged in trade," says the 

Chinese proverb. Each country has its own national identity. Every nation has its 

own mentality, traditions and customs, rules of conduct and even its own business 

etiquette. In order not to get into a mess when working with foreign colleagues and 

partners, you need to pay attention to a lot of small things and details. What is 

accepted in one country can be unacceptable in another country [1]. 

Great Britain is one of the world's economic and financial centers. British 

financiers and businessmen are real perfectionists. They pay attention to every 

detail in their work and demand it from their colleagues, including foreigners. 

Even when writing letters, you must be extremely careful and attentive to all 

formalities. 



43 
 

Punctuality is the main quality that a person who has his business in the UK 

should have. Business meeting is usually appointed a few days before the day of 

the meeting, and the delay is completely unacceptable. 

Talking about work after work is a bad form. After the end of the working day, 

it is not accepted to discuss work matters, even being with a colleague at a dinner 

in a restaurant or at a family dinner at his house. 

You should not come in jeans and a T-shirt to meet with partners in the office. 

Avoid unnecessary emotions and expressive statements, when talking. Even the 

neutral expression "I'm quite pleased" can be perceived as an extremely 

enthusiastic reaction. 

Business in Germany is preferred conducted and planned in advance and 

unhurriedly. The haste of every German is suspicious. You should not rush with a 

joint project or deal. But should slowly and thoughtfully work through all the 

details. 

In Germany, most business meetings are often conducted at lunch, but rarely 

business partners are invited to a family dinner, as often happens in the UK or 

France. 

It is important to mention academic degree, rank and so on when addressing to 

person. In conversations that do not concern work, the themes of the Second World 

War should be avoided. For the Germans, this issue is extremely painful. 

Business meetings in France are almost always appointed at breakfast, lunch or 

dinner. An important detail: working matters are discussed only after the drinks are 

served. At the first meeting with a French colleague, you must give him your 

business card. 

Punctuality in France is attentive, but not as strict as in Germany or in the UK. 

Allowed to be 10-15 minutes late. 

French businessmen are very scrupulous. Therefore, at a meeting or a 

transaction, the partner can ask a lot of questions and will find out even the most 

insignificant details. 
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Despite its proximity to the UK, Ireland has its own business etiquette, which is 

the opposite of neighbors. 

Too official clothes are not welcome here, so you can dress for a meeting more 

informally: dark jeans, a shirt or polo, but there must be a jacket. 

Business meetings and negotiations are often appointed in bars. Do not be 

surprised if an Irish business partner is waiting for his foreign colleague with a 

beer mug behind the bar counter. 

The Irish are not too punctual. They are often late and cancel appointments. But 

to express displeasure in this regard is a bad tone. 

Business in Spain is conducted confidently and quickly [2]. Spaniards are not at 

all punctual, often late and do not always keep promises. When concluding deals 

and contracts, one must be as persistent as possible and negotiate all the details and 

obligations of the parties. With partners the Spaniards meet only during the dinner, 

which starts rather late, around 9 p.m. 

Spanish colleagues show interest not only in their work and position, but also in 

the identity of their partners. Therefore, at a business meeting, you need to be 

prepared for personal inquiries. 

In clothing, the Spaniards are democratic and do not impose strict requirements 

on foreign colleagues. 

Consequently, business communication in the intercultural space serves the 

principles of courtesy, punctuality, tact, respect and tolerance. A prerequisite for a 

successful business communication between representatives of different cultural 

regions is the attitude towards another culture as an equivalent, intercultural 

competence, knowledge of national customs and traditions, and specifics of 

national business cultures. Compliance with even the elementary rules of etiquette 

will allow maintaining international partnerships and working around the world 

without limitations [3]. 
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BUSINESS ETIQUETTE  

IN DIFFERENT COUNTRIES OF THE WORLD 

When going on an overseas business trip, you need to get acquainted with at 

least the basics of the dress code accepted in a particular state. This is very 

important for both business as a whole and for a particular employee, because 

nobody wants to be ashamed by choosing improper clothing. Let’s consider this 

problem in detail. 

Business style: Italy 

The business style of a country like Italy is restrained and stylish. Pay 

special attention to shoes, straps and a bag. Evening costume - sparkling and 

elegant, and no costume jewelry - only genuine gold jewelry. 

Any acquaintance with the representative of the Italian business world 

begins with the exchange of business cards, so when communicating with Italian 

businessmen you must have a sufficient number of business cards. If a small 

prospectus with a description of your firm is attached to the business card, then this 

will be considered as a positive contribution to the beginning of the joint activity. 

The Italian businessmen attach great importance to the fact that negotiations 

were conducted between people who occupy approximately the same position in 

the business world. Italians love to squeeze hands and gesture during conversation. 

They are not very punctual, but in business relations still follow the protocol and 

pay attention to its compliance. 

http://businessculture.org/
http://businessculture.org/business-culture/cultural-differences-in-business/
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Business etiquette in France 

Speaking about business etiquette in different countries, one can not help but 

stop in France. Here the business lady is dressed up modern and fashionable. 

Classic style without dryness: lightweight scarf, well-chosen brooch. Every time 

they change shoes: the suit will look different in combination with pins or suede 

shoes. Pay special attention to nails, hair, makeup. 

The French have no equal! They believe in their uniqueness and do not 

expect that someone will ever be able to fully meet their standards. They come to 

the meeting officially dressed, perceiving it as an official event. Arrive at 

negotiations well-informed, but at the same time looking at things through the 

French "glasses." Applying for a surname, official presentation and planting 

according to the status. The meeting may be long and verbose. The French rarely 

make important decisions during the negotiations: often those responsible for 

making decisions are absent from the meeting. The style of their communication is 

personal, often emotional, but it is a subject to logic. 

Business dress code in Germany 

Business etiquette of different countries of the world is significantly 

different from each other. In Germany, everything is restrained and conservative. 

In business clothes, not innovation, but quality is appreciated. Classic suit, calm 

color, moderate use of jewelry. Brighten the evening dress to a minimum. 

German business culture is characterized by a desire for order, discipline, 

punctuality, economy, demanding. All meetings are scheduled in advance. Of 

course, the Germans are working very hard on their position, in the course of 

negotiations they prefer to discuss the issues consistently, one after another. They 

like to cite facts and examples, not indifferent to figures, diagrams, diagrams. 

When concluding agreements, the Germans will insist on strict compliance with 

the commitments, as well as the payment of high fines in the event of non-

compliance. In Germany, you will be considered a wobbly if you have a joke over 

the whole day more than once. 

Business etiquette in England 
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Business etiquette of a country such as England is strict, well-groomed and 

elegant. Traditional costume of calm tones and high quality, minimum of jewelry, 

but noticeable neat make-up. For the evening, an elegant truncated dress with 

classic accessories is welcomed. 

Bright English national trait - the absolute observance of established rules 

and laws. Here they do not know mercy either to themselves or to foreigners. 

Conversation begins with foreign themes - weather, sports, etc. On the honest word 

of the English can be relied on. In the talks, they are flexible enough and attentive 

to initiatives on the other hand. In the blood of the British - pragmatism and the 

ability to avoid sharp angles in communication. They are distinguished by the 

ability to listen patiently to the interlocutor, not denying it, but this does not always 

mean consent, rather it was an important feature of their character - self-control. 

They, like nobody, are likely to be silent and do not show their emotions openly. 

Business style of countries: the USA 

In the US, everything is moderately fashionable and high-quality. The 

classic suit should impressively highlight the figure. Welcome to the status 

accessories. At the official evening events, the perfect trendy and expensive look. 

Business etiquette is based on professionalism and respect. In New York, 

even a five-minute delay will cost you a lot. Punctual, you show your respect and 

upbringing. If Americans arrange a business meeting, then it is certainly aimed at 

solving problems, and not on friendly conversations. In any crisis, it's important for 

an American to look healthy, energetic and self-confident. Any business meeting is 

quite rich, has a specific purpose and rarely lasts longer than an hour. The 

Americans immediately begin to work and openly discuss to try to find common 

interests and develop a strategy for cooperation. 

Business etiquette in OAE 

And what about the dress code in different countries of the East? Everything 

here is feminine and restrained. Classic business suit in neutral tones, mostly 

notable jewelry. Long hair should be put in a neat hairstyle. 
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An important means of communication in the East is the nonverbal sign 

language, the symbolism of color. And here it is easy to get into trouble, moreover 

- to bring serious problems. For example, in Dubai, it is believed that all 

information is important for decision-making. Punctuality is not a distinctive 

feature - be ready to wait. Doing business can be quite complicated. Follow the 

rules of religious etiquette, do not plan business meetings during the holy month of 

Ramadan. Showing the Arabs the soles of their shoes is considered an insult. And 

without knowing anything, the Europeans make this mistake by throwing a leg on 

their feet. Do everything right, especially eat and drink. 

Dress code in different countries: China 

In China, as before, the main thing is not the law, but the establishment of 

the necessary ties. As for business etiquette, the Chinese are pretty pedantic. The 

usual form of greetings is a slight bow, although handshake is also quite common. 

The Chinese are negotiating, clearly dividing the individual stages. At the 

beginning, great attention is paid to the appearance of the partners, the manner of 

their behavior: so the representatives of the business world of the Middle East try 

to determine the status of each of the participants in the negotiations, including 

informal, and further oriented towards people with a higher status. 

The Chinese are keen to be the first partner in the negotiations to "lay out 

cards on the table". The Chinese themselves usually commit acts at the end of the 

meeting, after evaluating the possibilities of the opposite side. They attach great 

importance to the implementation of the agreements reached. 

Business etiquette in Japan 

In this country, everything begins with a traditional bow. And the lower it is, 

the greater the respect expressed. True, recently spreading in communicating with 

foreign colleagues got handshake. It should be borne in mind that Japanese culture 

does not involve direct physical contact between people, therefore, patting on the 

shoulder, wide hugs and other manifestations of friendly feelings are inappropriate. 

At the acquaintance the exchange of business cards is accepted. 
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The Japanese are punctual and prone to personalization of business relations. 

Negotiations can take a long time. The Japanese love and are well able to entertain 

the guests. Sometimes business meetings can precede an entire entertainment 

program. 

So, as we see the cultures are different and the rules of business etiquette are 

different too. That’s why to start a business with any foreign partner you should 

examine closely all the ways and underwater stones that can appear in the future. 
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HOW TO OVERCOME CULTURAL BARRIERS AT WORK 

In the business world, communication is imperative for the successful 

execution of daily operations. Understanding cultural differences and overcoming 

language barriers are some of the considerations people should have when dealing 

with business with people of various cultures. Often business deals are lost because 

the parties involved did not take the time to learn about their each others cultures 

prior to interacting. 

 Language barriers may make it difficult to communicate effectively, or 

cultural differences may inhibit internal and external customers from being 

comfortable enough to open up, socialize or bond [1]. 

http://etiquette-shmetiket.blogspot.com/2015/02/blog-post_6.html
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These potential issues may hinder relationships in the workplace; therefore, if 

you plan to do business on a global level, you need to find solutions to break down 

any barriers. Here are some ways that will help. 

In global companies, effective cross-cultural communication enables 

businesses to run better. By acknowledging the potential problems that can occur 

and taking proactive steps to minimize conflict, you can help your employees work 

together better. Adjusting behavior takes time, so be sure to provide opportunities 

for your employees to learn about each others' cultures and habits before problems 

arise. Set expectations throughout your company that additional effort might be 

required to understand each other. Foster engagement in thoughtful consideration 

instead of jumping to hasty conclusions that lead to volatile, unproductive conflicts 

[2]. 

Political influences, both past and present, can potentially affect the way a 

person or company does business. Some cultures have a very strong sense of 

nationalism and government pride, and therefore, are more comfortable and willing 

to purchase from companies with some sort of government backing. Conducting 

business with those of differing cultures can also impact negotiations if there are 

on-going political disputes between the involved parties' countries of origin. To 

avoid conflict, it is best to avoid discussing any political matter that does not 

directly pertain to the business at hand. This is also true for inter-office interactions 

[3]. 

Multicultural Communication Guidelines: 

  1) Understand your own culture: Improve communication with others by 

increasing awareness of your own culture and its influences on your beliefs, 

values, and behavior patterns. Recognize that your cultural background and 

experiences shape how you think, what you value, and how you communicate. 

2) Identify and adapt to language differences: If you are communicating with 

people from another culture, learn how that culture's verbal and nonverbal 

languages differ from your own. Observe and learn the meaning of nonverbal 
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communication signal such as facial expressions, social distance for conversing, 

and hand gestures. Avoid nonverbal signals that may be offensive. 

3) Keep an open mind and respect diversity: Learn about other cultures, 

beliefs, and customs without judging them by your own cultural identity and 

unexamined biases. This is not to suggest that you change your beliefs or 

disrespects your own culture, but rather that you recognize that cultural values 

affect beliefs and behaviors and that understanding how others interpret verbal and 

nonverbal language helps your communication receive the intended response. 

One of the great challenges of accepting diversity in the workplace is 

knowing how to create a work environment of inclusion, rather than exclusion, so 

all employees can reach their full potential. Managers have a responsibility to 

affirmatively determine where language and cultural differences in the workplace 

are acceptable and where they are not. More importantly, a key part of a manager’s 

role is the need to work with, through, or around these differences to help 

employees achieve their highest potential. To reach their potential some employees 

may need to be directly confronted when they try to manipulate the system using 

their language or cultural diversity as a barrier. 
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There are differences in the business culture of many countries. They are 

worth considering. In this work we are going to analyze the differences in business 

culture of three countries. To start with, we choose the USA. 

There was a definite opinion about the democracy of American management 

style. This is not quite true. Democracy actually exists: you can express all your 

ideas directly, and they will also be openly discussed. However, if the thought is 

good, the worker will be required to implement it in practice. At the same time, the 

American company itself is rigidly structured, has many steps, many rules, its 

employees observe strict subordination. The leader always has an advantage and 

often uses an authoritarian style of management. The most important thing that is 

valued in the manager of an American company is the ability to communicate. 

Also, from each employee, the company expects its pursuit of career growth. 

If an employee does not plan to make a career, then he does not need a company. 

Special departments in companies only deal with the fact that (for example, in 

McDonalds) they clearly state how much and how the employee should work so 

that he can be promoted in the office. IBM conducts special studies and find out 

what to learn from this or that employee in order to be able to move him up the 

career ladder. 

Employment in an American company takes place through a multi-stage 

interview (usually 3-5 steps) using a huge number of techniques and tests. 

Americans, like no other, cultivate competition, competition and encourage 

individualism. Encouraging employees to work effectively, they appeal not to the 

group and its rallying, but to each individual person. For example, on the walls of 

every Microsoft office there is a slogan: "Think!". In the company of General 

Electric, the manager of the company left all his affairs if any of the sales agents 

called him at a special telephone number to report on a successful transaction. 

Then the manager not only praised him, but he prepared a congratulatory letter for 

this agent and promulgated it.  

For leadership positions, Americans prefer to appoint persons with higher 

education in the humanities, in contrast to the Japanese, who are prone to persons 
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with higher technical education. Head of department and subordinates, as a rule, 

work in one large room, the spirit of command is very developed. But this 

command is not characterized by all the well-known phrase: "one for all and all for 

one", but quite another: "we are all for the same idea in this company." 

Now consider the peculiarities of organizational culture in French companies. 

A typical French company is a rigid hierarchical structure with a centralized 

management apparatus. All decisions are made at the level of managers and then 

delivered down as unconditioned. Leaders of French companies prefer to make 

important decisions not at meetings, but on the sidelines, among themselves, in an 

informal setting. 

Often in the French company it is customary to apply not only by name, but 

also with the title of the post. Certainly a handshake when meeting and saying 

goodbye. In the French company great importance is given to subordination, 

friendly contacts between employees are not welcomed, it is normal to observe 

some emotional distance in relation to colleagues. Every manager or specialist has 

very clearly defined his functions and responsibilities, and the immediate leader 

pays attention not to the ways of solving the task, but to the performance of the 

subordinate. 

Cases are limited only to the office. Business calls home are very negatively 

perceived, they can be done only in exceptional cases, explaining the reason and 

with great apologies. The French generally very strictly differentiate business and 

personal life. 

Corporate meetings are held always strictly on the agenda and on time. The 

French prefer to less structure the process of assembly, compared with the 

Germans and Americans. The meeting often takes the form of a discussion. At 

such moments, the official boundaries are slightly erased, and everyone can take an 

equal part in the discussion. Another feature of communication is that even if the 

Frenchman says "no", the question still remains open for discussion. 

Important for the employee of the French company is his communicability, 

affability and the presence of his own personality. For example, L Oreal company 
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gives preference to energetic, dynamic employees, those who are well adapted and 

able to work in a team. 

For any Chinese, the prestige of the company in which he works above his 

personal success. In China, because of the unseemly act of one of the members of 

the group - the family, labor collective or social organization - you can lose the 

reputation of the whole group, so in any situation the Chinese try to behave with 

dignity. In China, it is not accepted to argue with the senior in age, rank, rank and 

position. This will be perceived as a gross violation of etiquette, and the national 

tradition as a whole. 

If you are just going to establish business relations with the Chinese side, it is 

better to use the services of intermediaries who can officially represent your 

company and act as guarantors of transactions and guarantors. The Chinese always 

strive to make sure of the trustworthiness of companies wishing to work with them, 

so good recommendations about your company will be very appropriate.        

Unlike in Ukraine, business relations in China are more formal, excluding closer 

contacts (restaurants, theaters, cafes, clubs, etc.). This is explained by the Chinese 

attitude towards the delineation of business and personal communication. 

When doing business with Chinese partners, one has to be very patient, since 

the bureaucratic apparatus of China is huge and the coordination of various issues 

requires a lot of time and energy in the country. In addition, the Chinese are very 

scrupulous people who do not make decisions without thoroughly studying all 

aspects of the matter. Therefore, in negotiations it is necessary to involve highly 

qualified specialists who are versed in all the intricacies of the issue and a good 

interpreter who knows specific terms. 

Trying to win the sympathy of the Chinese during business negotiations 

through personal communication is not worth it, because in the foreign partners the 

Chinese see not the person, but representatives of the companies. A clear statement 

of the essence of the matter will give a greater result than a friendly, friendly 

communication. Nevertheless, the Chinese tend to establish friendly informal 
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relations with foreigners, being interested in family and children issues, doing this, 

as a rule, sincerely. 

The rank plays a huge role in the business culture of China. Therefore, it is 

better to attend the negotiations of the head of the company, and not his assistant or 

deputy. Any important business meeting should be planned and negotiated in a few 

months. After reaching an agreement, you can send full information about the 

company and any documents relating to the upcoming negotiations. Delay in the 

meeting will be perceived as an insult, as punctuality in China is considered a 

symbol of virtue. Therefore, it is better to come to the meeting a little before the 

appointed time. 

In Europe, many consider the Chinese as cunning and sly dogs, as in the east 

the approaches to doing business differ in many respects from European style, 

tactics and methods of studying partners and are viewed in the old part of the world 

as unacceptable. It is necessary to consider these features of Chinese culture as 

national cunnings, to perceive them calmly and to use for their own good.  Of the 

Chinese tricks, one can note their frenzied indifference to business or the failure of 

commercial negotiations. These techniques are used only to force the partner to get 

agitated and make concessions, especially in matters of price. The Chinese can 

even portray controlled anger, again for the sake of checking the nerves of partners 

who are ready in case of fear to yield in price. Rude and undisguised flattery can 

also be used by the Chinese to achieve their goals. We must try to be cool and 

patient, bargain, following the example of the Chinese themselves, but remember 

the importance of compromises for the Chinese side, which traditionally sees in 

them the essence of the negotiations. In order for you to be perceived in China as a 

professional in your business you need to possess: perseverance, patience, caution, 

perseverance and equanimity. The Chinese are extremely distrustful in business, so 

finding a good business partner in this country is quite difficult. The fact is that any 

business proposal from a European is perceived by the Chinese as a proposal with 

a dirty trick that needs to be calculated and wrapped in its favor. A good assistant 

in the search for business partners in China can be consulting or translation firms 
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that have worked for many years in this market. Their experience can become a 

vehicle for your intentions and protect you from professional scammers, which in 

China are more than enough. 
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THE SOURCES OF MISCOMMUNICATION IN  

CROSS CULTURAL EXCHANGE 

Introduction 

Culture is a way of thinking and living whereby one picks up a set of 

attitudes, values, norms and beliefs that are taught and reinforced by other 

members in the group. This set of basic assumptions and solutions to the problems 

of the world is a shared system that is passed on from generation to generation to 

ensure survival. A culture consists of unwritten and written principles and laws that 

guide how an individual interacts with the outside world. Members of a culture can 

be identified by the fact that they share some similarity. They may be united by 

religion, by geography, by race or ethnicity. 

Our cultural understanding of the world and everything in it ultimately affects 

our style of communication. As we start picking up ways of one’s culture we start 

learning to communicate.  Culture influences the words we speak and our 

behavior. 
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Cross Cultural Communication 

Cross cultural communication thus refers to the communication between 

people who have differences in any one of the following: styles of working, age, 

nationality, ethnicity, race, gender, etc. Cross cultural communication can also 

refer to the attempts that are made to exchange, negotiate and mediate cultural 

differences by means of language, gestures and body language. It is how people 

belonging to different cultures communicate with each other. 

Each individual can practice culture at different levels, for example at 

community level he grows up in or at his work place and other cultures to which 

one becomes an active participant. An individual is constantly confronted with the 

clash between his original culture and the majority culture that he is exposed to 

daily. 

Cross cultural communication has been influenced by a variety of academic 

disciplines. It is necessary in order to avoid misunderstandings that can lead to 

conflicts between individuals or groups. Cross cultural communication creates a 

feeling of trust and enables cooperation. The focus is on providing the right 

response rather than providing the right message. 

When two people of different cultures encounter each other, they not only 

have different cultural backgrounds but their systems of turn – talking and 

communication are also different. Cross cultural communication will be more 

effective and easier if both  speakers have knowledge of the turn taking system 

being used in the conversation (For example: One person should not monopolize 

the conversation or only one person should talk at a time). 

There are Sources of Miscommunication in Cross Cultural Exchange. They 

are the following: 

1) Assumption of similarities: This refers to our tendency to think how we 

behave and act. When someone differs, we have a negative view of them. 

2) Language Differences:  Problems occur when there is no ability to 

understand what the other is saying because different languages are being spoken.  
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Talking the same language itself can sometimes lead to discrepancies as some 

words have different meanings in various contexts, countries or cultures. 

3) Nonverbal Misinterpretation: The way we dress, the way we express 

ourselves through our body language, eye contact and gestures also communicates 

something. A simple gesture like nodding the head is considered to be YES in 

certain cultures and NO in others. 

4) Preconceptions and Stereotypes: Stereotypes may consist of a set of 

characteristics that we assume that all members of a group share. This may be true 

or may be false. Stereotypes may lead to wrongful expectations and notions.  

5) Tendency to evaluate: Humans tend to make sense of the behavior and 

communication of others by analyzing them from one’s own cultural point of view 

without taking into consideration why the other person is behaving or 

communicating in a certain way. 

6) High anxiety: Sometimes confrontation with a different cultural 

perspective will create an anxious state of an individual who does not know how to 

act or behave and what is considered to be appropriate (For example: A Japanese 

man and an American during a business meeting can both be unsure of the other’s 

cultural norms). 

To reduce the above mentioned barriers in cross cultural communication, one 

can take efforts to develop one’s listening skills. This will ensure that we start 

hearing the real meaning of what is being said. Becoming aware of our perception 

towards others will ensure that we take steps not to stereotype them. By accepting 

people and their differences and acknowledging that we don’t know everything 

will make us open up to people and their differences. It will result in using 

contextual information for better understanding. Seeking feedback and taking risks 

to open up channels of communication and being responsible for our feelings and 

actions will help to avoid misunderstanding in communication. 
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CULTURAL DIFFERENCES IN BUSINESS COMMUNICATION  

Communication is realized ability of humans to exchange information. It`s 

an important component of social part of our bio-social existence. So, it`s not 

surprising we can`t imagine our life without communication. 

Speaking about communication need to say it encompassed different spheres 

of people`s life from ancient times. And, of course, trading is one of them. Good 

when it was local, but what about international trading? Many misunderstandings 

depended on ignorance of the language of your buyer/seller. Now it`s not so 

difficult because we have a few international languages, one of which is English. 

And if you want to communicate with people all around the world you have to 

know at least one of them. Speaking about business, especially international, it`s 

more important. 

So, M.K.Sehgal considers business communication is the communication 

undertaken in the process of any economic activity which is undertaken with a 

view to earn profit. It includes oral, written, formal, informal, upward, downward, 

lateral, diagonal, inward, outwards as well as nonverbal communication [1, p. 2]. 

We can see it`s a difficult phenomenon which covers many aspects. What 

about cultural differences of nations? Now it`s more important than ignorance of 

language. You can`t know the language of your partner but if you know cultural 

traditions of communication of your partner it will be better. 

Besides cultural advisers work in the large international companies. They 

know cultural traditions of their business partners. It`s important to communicate 

easier and have a deal successfully. 

Probably the single most useful concept for understanding cultural 

differences in business communication is Edward T. Hall’s (1976) distinction of 

low-context and high-context cultures. It is best understood as reflecting a more 
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fundamental distinction between rule-based and relationship-based cultures, which 

is in turn grounded in different conceptions of human nature [2, p. 1]. 

In many cultures, especially in Asia, saving face is of great importance. The 

concept of face is associated with collectivistic societies. The importance of face is 

a consequence of people living in tightly-knit societies, where social contexts are 

important [3, p. 20]. 

Business communication covers subjects like advertising, external relations, 

branding, event management, marketing, and any other topic related to the 

organizational structure of that company. Therefore, if you plan to do business on a 

global level, you need to find solutions to break down any barriers. Here are some 

ways that will help you: 

1. Learn a few key phrases. 

2. Learn your partner`s culture. 

3. Promote appreciation of cultural differences. 

4. Be open to trying new things. 

5. Be accommodating. 

Business communication might be a complicated concept, but it can bring 

many satisfactions for any enterprise. When a company chooses the most suitable 

communication form, it will benefit from better inter-departmental relations, faster 

execution and more clarity inside and outside the team. 
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CULTURAL BARRIERS TO COMMUNICATION 

“Culture is the pattern of taken-for-granted assumptions about how a 

given collection of people should think, act, and feel as they go about their 

affairs” 

Culture is all socially transmitted behavior, arts, architectures, languages, 

signs, symbols, ideas, beliefs, norms, traditions, rituals, etc. which is learnt 

and shared in a particular social group of the same nationality, ethnicity, 

religion, etc. 

Culture is all socially transmitted behavior, arts, architectures, 

languages, signs, symbols, ideas, beliefs, norms, traditions, rituals, etc. which 

is learnt and shared in a particular social group of the same nationality, 

ethnicity, religion, etc. 

Culture is handed down from one generation to another. It gives people 

their way of seeing the world and interpreting life. A single culture has many 

sub-cultures. 

Cultural diversity makes communication difficult as the mindset of 

people of different cultures are different, the language, signs and symbols are 

also different. 

Different cultures have different meaning of words, behaviors and 

gestures. Culture also gives rise to prejudices, ethnocentrism, manners and 

opinions. It forms the way people think and behave. When people belonging 

to different cultures communicate, these factors can become barriers. 

The way you communicate is affected by the culture you were brought 

up in. The opposite is also true. Culture is, to a large extent, determined by 

the way we communicate.  
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In America, people communicate freely and that is a part of their culture. 

In Germany, an Indian who is used to being very indirect with his 

communication might find their direct way of speaking rude. Being direct is 

part of the German culture and it is reflected in the way they communicate. 

Communication shapes culture and culture shapes communication. 

Causes of Cultural Barriers 

Language 

There are billions of people in the world who do not understand English or 

cannot communicate in English properly. Not speaking properly can cause various 

misunderstandings and be a barrier to communication. Different cultures have 

developed their own language as a part of their heritage. People are comfortable 

communicating in their own language whereas have to work hard to learn new 

languages. For example, separation of East and West Germany for 40 years caused 

the language to differ a lot. The dialect became very different as people of East 

Germany had an influence of Russian language whereas West Germany had 

influence of English. They had a barrier in communicating with each other for 

decades. Even when people try to express in their own language, many 

misunderstandings arise. It becomes more profound in people speaking different 

languages. 

Signs and Symbols (Semantics) 

Non-verbal communication cannot be relied upon in communication between 

people from different cultures as that is also different like language. Signs, 

symbols and gestures varies in different cultures. For example, the sign “thumbs 

up” is taken as a sign of approval and wishing luck in most of the cultures but 

is taken as an insult in Bangladesh. Similarly, the “V” hand gesture with 

palm faced outside or inside means victory and peace in US, but back of hand 

facing someone showing the sign is taken as insulting in many cultures. 

The culture sets some meanings of signs like the ones mentioned above, 

which might not be the same in other culture. 

https://www.businesstopia.net/communication/language-barriers
https://www.businesstopia.net/communication/semantic-barriers-communication
https://www.businesstopia.net/communication/non-verbal-communication-different-cultures
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Stereotypes and Prejudices 

Stereotyping is the process of creating a picture of a whole culture, 

overgeneralizing all people belonging to the same culture as having similar 

characteristics and categorizing people accordingly. It is a belief about a certain 

group and is mostly negative. 

Stereotyping can be done on the basis of many things like nationality, 

gender, race, religion, ethnicity, age, etc. For example, Asian students are 

stereotyped to be good at Math which is a positive stereotype. But, there is 

also cultural stereotype of all people following a particular religion as being 

violent like Islam and is negative stereotyping. 

Negative stereotyping creates prejudices as it provokes judgmental 

attitudes. People look at those cultures as evil and treat the people following 

the religion wickedly. Media is a tool of mass communication which 

promotes stereotypes and prejudices and creates more communication 

barriers. 

Behavior and Beliefs 

Cultural differences causes behavior and personality differences like 

body language, thinking, communication, manners, norms, etc. which leads 

to miscommunication. For example, in some cultures eye contact is important 

whereas in some it is rude and disrespectful. Culture also sets a specific 

norms which dictates behavior as they have guidelines for accepted behavior. 

It explains what is right and wrong. Every action is influenced by culture like 

ambitions, careers, interests, values, etc. Beliefs are also another cause for 

cultural barrier. 

For instance, mostly, people who believe in god can cope with their lows 

of life easily than atheists but atheists are more hardworking at all times 

which relates to their behavior and communication. 
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Appropriate amount of emotion that must be displayed is also different in 

different cultures. Roles are defined by culture. Good communication only occurs 

between people with different cultures if both accept their differences with open 

mind. 

Ethnocentrism 

Ethnocentrism is the process of dividing cultures as “us” and “them”. The 

people of someone’s own culture are categorized as in-group and the other culture 

is out-group. There is always greater preference to in-group. There is an illusion of 

out-group as evil and inferior. This evaluation is mostly negative. 

If the culture is similar to us, then it is good and if is dissimilar, it is bad. 

Other’s culture is evaluated and assessed with the standard being their own culture. 

Ethnocentrism affects the understanding of message, and encourages hostility. For 

example, the books in schools use reference of their own culture to describe other 

cultures by either showing common things or differences. 

Religion 

Similar to ethnocentrism and stereotyping, religion also disrupts 

communication as it creates a specific image of people who follow other religions. 

People find it difficult to talk to people who follow different religions. Religious 

views influence how people think about others. It creates differences in opinions. 

For example, in Pakistan, the Christians have to speak up for their rights as 

the majority is of Islam and the Christians are discriminated. There is also a lack of 

communication between these religious groups. 

Overcoming cultural barriers 

There are other cultural barriers like frames of reference, political opinions, 

priorities of life, age, etc. Cross cultural communication is not only a barrier but 

also an opportunity for creativity, new perspectives, and openness to new ideas and 

unity in the world. 

To make communication effective, the causes of cultural communication 

barriers must be eliminated as much as possible. Cross cultural understanding must 

be increased as it decreases communication barrier caused by culture difference. 

https://www.businesstopia.net/blog/effective-communication-skills
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THE IMPACT OF GLOBALIZATION ON ECONOMICS AND 

SOCIETY: PROS AND CONS 

Globalization is the process of the integration of communication, culture and 

economics across the world into an overall global system. It is made through 

advanced trading opportunities, investments and technological capabilities. 

Basically, globalization means that all the countries, their economies and their 

cultures become interconnected and interdependent. Instead of being islands for 

themselves globalization means that each country is becoming a part of a large 

global system and has the ability to exaggerate its influence upon the world. 

However, there are several pros and cons in the process of globalization. 

From virtual connection to more affordable goods, such as clothing and food, 

globalization has been beneficial to many aspects of society. 

The best advantages of globalization are:  

1) Reduction of costs and increase of trade opportunities. Trade agreements 

between some countries (the USA, Canada, Mexico or between the countries of 

European Union) allowed them to trade with no restrictions and to participate in 
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international trade easier and cheaper. It reduced the costs of importing (or 

bringing in) goods and exporting (or sending out) goods, increased ability to trade 

without barriers: taxes or quotas and made the products more affordable to the 

buyer.  

2) Greater cultural understanding. Just as you personally experience 

increased communication through virtual tools, like, the Internet. Globalization has 

improved human connections.  You can google for information about different 

cultures or communicate with people around the world. Globalization allows you 

to learn about other cultures and develop a wider cultural understanding through 

the Internet and increased opportunities for international travel.  

3) Globalization has also helped to create a flexible labour market. Along 

with better communication have increased opportunities in a labour market. 

Because of globalization and enhanced technology you can work across the world 

with a relative ease. If you want to work in Brazil for an American company this is 

possible nowadays. You can work in different country each year. The labour 

market is significantly more flexible than it was before. 

4) Enhanced international economic participation has also resulted from 

globalization. Bringing up together a flexible labour market, increased trade 

opportunities and enhanced communication more countries can participate in 

international market. For example, if we look at the clothing inside the closet we 

will see that it is produced all around the world: the USA, China, Taiwan, Europe, 

etc. Because of many benefits of globalization more economies can grow and 

develop to participate in international market. Even countries who have few natural 

resources can participate in technology development, a manufacturing as 

companies continue to outsource labour.  Globalization gives more opportunities to 

countries who may not have been able to enter the international market on their 

own.  

Globalization also has some negative effects, which impact society and 

culture. 
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1) Unfortunately, there has been a loss of labour as a result of globalization. 

People can seek for a career at any country of the world where they can legally 

obtain a work visa. This is fantastic for high level executives and employees in 

specialized positions. But it is a problem for manufacturing jobs and employees in 

lower labour positions. Free trade have increased the opportunities for trade and 

have reduced the cost of goods and made the manufacturers and competitors seek 

for cheaper ways of products production.  

2) Not all countries equally experience free trade and some of them still have 

many barriers, such as VAT (value added tax). This also makes the manufacturers 

seek for outsource cheaper labour force. Outsourcing means that many jobs have 

left developed countries and have moved to developing countries like India or 

China, where the cost of labour is much cheaper. This practice leaves hundreds and 

thousands of men and women without work.  

Outsourcing jobs has posed several other problems regarding labour 

conditions. Not all countries have the same safety requirements. Even child labour 

is legal in many developing countries. 

For example, the famous company Nike uses child labour or dangerous 

working conditions for their staff. The question is that it is difficult to understand 

who is really responsible for this. Because the companies do not directly run or 

operate some of these factories and that’s why they believe they shouldn’t be 

responsible. Globalization caused debates about moral and ethical labour 

conditions. 

3) It is also important to know that while globalization connects us and 

teaches us about other cultures it also threatens the uniqueness of individual 

cultures. Each culture has something that it adds to society. And as we continue to 

link together technology and travel these cultural differences begin to disintegrate.  

There is an increased push for countries to westernize and act more like the USA 

and Western Europe. However, westernization threatens the distinctive cultural 

personalities of many countries which may have repercussions (impact) we can’t 

fully account for at this time. 
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Conclusion 

Globalization is the integration of societies and people through trade, 

technology and enhanced labour markets. It has many positive effects on the 

world. Because of the process of globalization you can purchase cheaper goods, 

communicate with individuals from all over the world and work in just about any 

country. Importantly, globalization has also opened our eyes to various cultures 

which has increased people’s understanding of one another. It has also made 

importing (or bringing in) goods and exporting (or sending out) goods increasingly 

cheaper thus allowing for better economic growth. This has been done through the 

use of free trade agreements which allow trade to occur with no restrictions making 

it easier and cheaper for countries to participate in international trade. 

Along with all these benefits though are cons which include loss of jobs due 

to increased use of outsourcing, abuse of emerging labour market conditions and a 

loss of cultural identity as there is more intermixing between nations. 

So, the effects of globalization have impacted local culture and society 

greatly and each one definitely. Evaluating the pros and cons helps us to weigh the 

costs and benefits of continuing globalization. 
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CULTURAL GLOBALIZATION: ITS DEFINITION, FACTORS 

AND EFFECTS AROUND THE WORLD 

Wherever people travel around the world (to Canada, Russia or Thailand) 

they have noticed that every place has something which is the same as in our home 

town, such as fast food restaurants, McDonalds or Levi’s jeans which are sold in 

local stores. These are just a couple of examples of cultural globalization.  

Cultural globalization is the process by which one culture’s experiences, 

values, and ideas are spread throughout the world through various means. We’ll 

explore some examples of cultural globalization, the factors that influence it and its 

effects throughout the world.  

Cultural globalization is by no means a one way street. In the USA people 

adopted a lot of great things from other cultures and traditions, including lots of 

foreign cuisine such Chinese, Thai and Mexican food. In Europe music from 

various European countries in different languages might be heard in clubs and 

restaurants. 

Business leaders from around the world gather in China, Japan, the USA and 

the UK to exchange ideas about the direction of their particular field, business 

culture and technology. 

Cultures around the world have also exchanged words or phrases. Ok or the 

“thumbs up” sign is now used all over the world thanks to western influence and in 

the USA such words as ‘taco’ or ‘hola’ have been adopted to American English as 

well. Cultural globalization involves the spread of language, the arts, food, 
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business ideas and technology. And, therefore, its impact is felt almost by 

everybody in the world. 

How are the ideas, values, beliefs, and commodities that contribute to 

cultural globalism actually spread? Some of them are pretty direct.  

1) Tourists as well as businessmen travelling from one country to another 

bring their own particulars, set of ideas and beliefs that can influence another 

culture all the time.  

2) Other factors that can contribute to cultural globalization include various 

means of communication, such as social media.  

- Especially, western celebrities who reach an audience of millions around 

the world with their opinions on fashion or pictures of what the ladies’ style of 

clothing is. 

- Traditional media, such as television has established regional branches 

throughout the world. It helps impart western, eastern, or other world view upon a 

new geographical location. For example, Al Jazzera, a Middle Eastern news 

organization now operates Al Jazzera America. RT, a Russian government founded 

news organization,  has an English based section which helps spread Russian views 

on events. Conversely, CNN and the BBC have their own international alternatives 

that help further broadcast a western point of view on global issues. 

- Movies, especially Hollywood movies, seen by millions around the world 

can definitely influence public’s perception of reality.  

Cultural globalization helps spread awesome ideas and sometimes pretty bad 

stereotypes at the same time. That’s just one effect of cultural globalization. 

Others include homogeneity, which refers to worldwide cultures are 

becoming similar. Local businesses around the world simply cannot compete with 

such companies as McDonald’s or Starbucks. This means that in plenty of places 

around the world western fast food restaurants have become a very common sign. 

And has led the local cuisines to decline in some instances. 
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As the result of cultural globalization some cultures and languages lose their 

unique stories, flavours, ideas and other cultural aspects in favor of today’s more 

popular western culture. 

Thus, we have reached the conclusion, that cultural globalization is the 

process where culture’s experiences, values, and ideas are spread throughout the 

world through various means. This means we can use face to face contact through 

tourism, social media, new organizations and films to show people around the 

world another cultures’ values, traditions and beliefs. This has allowed people 

access to new and exciting information, but at the same time, runs the risk of 

stereotypes and homogenization when worldwide cultures are becoming similar. 
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GLOBALIZATION OF COCA COLA COMPANY: 

INTERNATIONAL MARKETING POLICY AND STRATEGIES 

Coca Cola is one of the most recognizable brands in the world. The goal of 

the company’s international marketing team is to expand global sales. The 

company sold its first Coke in 1886 at Jacob’s pharmacy. But the company’s 

mission hasn’t changed. The goal is to sell the highest number of beverages to 

the most people. Based in the United States, Georgia the company focuses on 

making non-alcoholic beverages accessible. With hundreds of brands, some of 

the most popular examples are: Diet Coke, Sprite, Dasani, Nestea and Fanta. 

Worldwide nearly ten thousands of beverages are consumed every second. The 

more Cokes an international marketing team sells, more revenue the company 

makes. Much of the company’s 40 billion dollars and revenue growth now 

comes from globalization. Not just growth within borders of the United States. 

Globalization is the expansion and development of international markets of the 

company’s home country. Let’s look at how Coke has gradually globalized into 

the international market. Coke, like many successful global companies, focuses 

on those regions with the greatest potential for growth. Coke started branching 

out internationally in 1920s but really began its global expansion in 1980s. This 

is when Coke implemented its strategic plan to gain entry into untapped 

previously hostile or undeveloped environments. Let’s look at Coke’s gradual 

geographical expansion. Then we will address what strategies Coke implements 

when it wants to capitalize on a new market. Coke started with widening its 

production, primarily bottling facilities, in friendly areas like Europe. As people 

became more familiar with products, the company decided to expand to 

Australia, Austria, Italy, Norway and South Africa. These were the areas that 

had good relationships with the United States which meant implementing trade, 

transportation and communications networks was a lot smoother. Surprisingly, 

even the World War II brought an increasing demand for Coke products. The 

federal government worked out a deal with Coke to supply the troops with its 

products for no more than a nickel beverage. In preparation for widening its base 
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Coke focused on creating relationships with global state holders, like the 

Olympics and the United Nations. The Olympics, for example, took Coke’s 

name wherever the games went. But the 1970s Coke also entered the 

partnerships with Special Olympics: Tour de France, NASCAR and FIFA. As 

these sporting events broadened their fans worldwide, Coke followed. Enlarging 

its consumer base in the 1980s and 90s demanded more planting from Coke. The 

company brought production operations to previously less stable areas, like 

Russia, Germany, India and Vietnam. This is when Coke began looking to 

expand to China. In 2000 Coca Cola used new strategies to expand its products, 

for example sponsorship of sport events and popular TV shows. To market to an 

international audience Coca Cola has adapted its marketing strategy. Coke’s 

international marketing team continues to look for ways that Coke can diversify 

its production and marketing methods. Let’s look at these strategies in more 

detail. 

It’s clear that Coke’s international business strategy which is the process 

Coke uses to sell products in foreign lands is working. For example, in 2015 

Latin America and South America sales total were 29% of Coke’s volume, while 

North America had 22%. The international division accounted for nearly 75% of 

Coke’s growth. It’s also important to know that Coke has consciously run its 

international division differently than its domestic. Domestically beverages are 

fully prepared and then distributed. And for Coke’s international sales its 

concentrate is prepared and sold to local bottlers. A local contractor then creates 

a final beverage choosing which ingredients are suitable for the particular region, 

and finally, it is distributed. The beverage can taste different depending on the 

likes and dislikes of the specific market. Coke keeps their consistent marketing 

team across all their sales and distribution outlets. However, it may be modified 

slightly, so it doesn’t conflict with their markets customs, politics or events. One 

important difference in its international agreements is that Coke can terminate 

them in any time. For example, signs of conflict between a certain country and 

the Unites States can lead to immediate termination with this country. In 2016 



74 
 

Coke took a leap of marketing all of its top beverages under one tag line: Taste 

the feeling. The goal is for Coca Cola Zero Sugar, Diet Cola and Coca Cola Life 

to be tight to Coca Cola in a way that shows the company’s evolution. Coke 

wants consumers to know that all the options have a great taste, just like a 

traditional Coke. But the company can also meet individual preferences. Because 

Coke is an international company, consumers demand lower or no calorie drinks, 

with or without caffeine. 

An excellent example of how Coke implemented its international business 

strategy can be found in China. Coke tackled the country that once forbid 

American companies from entering its borders. Coke’s infiltration into Chinese 

market started over 35 years ago. The strategy is used by Coke are the same ones 

that it uses today. 

To summarize, Coke’s international business strategies include: 

- pacing its integration 

- working with government 

- diversifying marketing themes 

- investing in global sponsorship 

- donating 

- investing in local communities 

- marketing 

- using social media 

- innovative packaging and bottling 

- adapting tastes  

Coke used these strategies to tap China’s market by working with the 

government and starting small Coke’s interest came surely in steadily. Coke 

started by only targeting visitors in hotels. Then, Coke worked with the 

government to create production facilities that would provide products to 

Chinese customers. Just as it is done throughout the world, Coke’s new products, 

investments in local communities and popular sponsorship won the hearts of 

Chinese citizens. 
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In conclusion it should be mentioned that Coke’s growth in the 

international has been very calculated, from moving into markets that haven’t 

been brought, to working with state holders, and gradually infiltrate to a market. 

Coke has found a way to profit from globalization, which is the expansion and 

development of international markets of the company’s home country. The 

company creates its markets beyond the US borders by offering a variety of 

beverages and another product to consumers. Coke’s international business 

strategy, that is the plan it follows to generate revenue from selling its products 

in other countries, has been used to enter a friendly, as well as previously 

threatened areas by sponsoring events, assisting with disaster relief, meeting the 

needs of consumers and use of universal marketing, which brought the company 

an international success. 
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THE IMPACT OF GLOBALIZATION ON UKRAINE: PROBLEMS 

AND CONSEQUENCES 

The impact of globalising cultural trends on variety of national cultures 

has become one of the burning issues of the day. Globalization of the world 

economy is not only the formation of a free system of world trade. This is a 

process of rapid development of productive forces, which requires a new type of 

industrial relations not in a separate country, but on the scale of the entire planet.  

Attempts by administrative methods to limit the access of foreign goods to 

the domestic market or to create nonmarket preferences for their own commodity 

producers will inevitably provoke a similar reaction from the governments of 

other countries. In addition, under these circumstances, the government will 

most likely not have the opportunity and motivation to implement those 

measures that would allow the competitiveness of domestic producers' products 

in foreign markets. 

The liberal model of world trade is determined by the level of penetration 

of the technologies and financial instruments that we have today. But creating 

great opportunities, the liberal economy model is no longer in a single country, 

and at the global level, it also forms its extremely strict rules of the game - either 

competitive or forced bankruptcy. 

Only this is not a bankruptcy of an individual enterprise, but entire 

countries that slowly but permanently degrade, citizens leave them, traveling 

around the world in search of a better destiny. What, unfortunately, is happening 

today in Ukraine. 

So, I believe that if we want Ukraine to survive as an independent state, 

we must do everything to ensure that our country's economy is competitive, both 

in terms of production costs and in terms of investment attractiveness. 
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At the same time, it should be realistic, knowing that today we have a very 

limited list of advantages that can, for proper use, help to ensure the 

competitiveness of the Ukrainian economy. In my opinion, the raw material 

structure of the Ukrainian economy is the main factor, which creates an 

extraordinary dependence on external influences. 

It must be admitted that it is precisely from commodity prices on world 

markets that the state of the Ukrainian economy and public finances, the level of 

salaries and the welfare of millions of Ukrainian citizens depend on the past 

twenty years. 

Domestic raw oligarchs are not objectively interested in increased wages 

and incomes and in the development of the domestic market, because in this case 

the profitability of their business, with mostly outdated, non-modernized 

enterprises, will decrease if they do not turn into a loss. Therefore, Ukrainian 

enterprises need to modernize, improve production and quality of manufactured 

products. 

The state should invest in the development of innovations and technologies, 

because without this we will continue to lag behind the developed economies of 

the world, and in the future we can simply turn into a bankrupt state [1]. 

The consequences of globalization - this is not only a direct collision of 

cultures, but also their dense interweaving. For the West, which usually went 

ahead, the process of globalization has always opened up rather wide prospects and 

universal opportunities. All other countries were forced to choose either 

dependence and isolation or modernization in order to catch up and even outstrip 

the developed western countries. With the growth of globalization processes, the 

unevenness of states will increase, which may be the cause for new conflicts. 

The same negative effects are obvious, developed countries will become 

even richer, and the poor will be poorer and lagging behind, resulting in a rupture 

only increasing. 

According to statistics, in the process of globalization, only a small part of 

the population, about 14% of the inhabitants of the western world will have a 
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winner. The most negative consequences of this process can be tested on the 

countries with the lowest development. 

There will be a demarcation of society in the economic plan; a sharp 

increase in the growth of unemployment, caused by the use of innovative 

technologies and the introduction of robotizing, because with the growth of 

technology, the need for a large number of workers is reduced, high-tech 

equipment will simply replace workers [2]. 
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TOP TEN CULTURAL RISKS FOR GLOBAL BUSINESS 
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Definition of culture in the context of an organisations and organisational behavior 

along with components that shape a culture are discussed below followed by analysis of 

impact of culture on international business. 

Globalisation has outpaced the ability of many organisations to manage the 

accompanying cultural shifts. The focus has been on overcoming legal, political, 

technological, and economic barriers, while cultural barriers are often unacknowledged 

or discounted. 

Ignorance of cultural differences can result in weak market share, low or negative 

return on investment, missed opportunities, and reputational damage, as well as legal 

challenges, productivity losses, expatriate failure, and the premature termination of 

contracts, joint ventures, and partnerships. The misunderstandings, tensions, and biases 

caused by cultural differences can even lead to outright failure. 

The main cultural risks facing global businesses include: 

1. Failing to adapt global business models to the local market 

Consumer attitudes and behaviours are highly influenced by culture. When a 

company moves into a new market, business models should be modified to reflect local 

preferences, customs, and habits. For example, changes should be made to product and 

service offerings, pricing, and marketing. Unless local cultures drive business models, 

foreign businesses have a high risk of failure. The costs associated with failure in a 

foreign market can be significant: on average, international retailers absorb seven years 

of losses before they shut down or sell their operations to a local competitor. 

2. Failing to identify regional and subculture differences 

Cultural barriers may be just as relevant intranationally as internationally. Within 

emerging markets, there are significant regional variations in consumer preferences and 

market conditions, yet within-country differences are often overlooked—four-fifths of 

multinationals report that their offshore decision-making occurs at the country rather 

than the city level. 

3. Failing to understand local business practices 

Cultural barriers don’t only occur at the customer interface. International business 

success also requires an in-depth understanding of local business customs. Without a 
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full appreciation of how business is done in a foreign market—including economic, 

political, regulatory, and cultural influences—new entrants can quickly find themselves 

on the back foot with stakeholders. 

4. Failing to adapt management practices across cultures 

Most, if not all, management theories, models, and practices are laden with culture-

specific assumptions. No organisational theory is universal, yet the cultural assumptions 

underlying management practices are often unacknowledged. Ideas are transferred to 

other cultural environments without consideration of cultural variations. But when 

practices are translated across cultures without adjustment for cultural differences they 

can fail—and may even lead to losses. 

5. Failing to identify new opportunities 

Cultural barriers may result in missed opportunities. There are examples of well-

established North American or European companies that have overlooked the potential 

of certain developing markets, failing to establish an early market presence and leaving 

them unable to catch up to other foreign companies or local competitors. Other 

companies have withdrawn from emerging markets prematurely, damaging 

relationships and leaving a legacy of weak commitment in the process. 

6. Failing to understand local legal and ethical issues 

Global companies face a complex web of legal and ethical issues. In 2012, Hermès 

lost a trademark case in China after a fifteen-year battle with a local firm Foshan. In 

1995, Foshan had registered a Chinese-character trademark with similar pronunciation 

but a slightly different written form than the Hermès name in Chinese. 

7. Failing to adapt human resource management to local markets 

Cultural ignorance may threaten a firm’s ability to attract, retain, and leverage its 

pool of global talent. When foreign companies employ local staff, human resource 

policies need to be adapted to reflect the cultural profile of local employees. Factors that 

influence employee motivation, job satisfaction, and organisational commitment vary 

across cultures. In addition, conflict resolution and giving and receiving feedback differ 

widely across cultures, with significant implications for performance-appraisal. 
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8. Ineffective diversity management 

Research shows that diversity is a double-edged sword. Diverse teams may either 

improve or detract from performance. 

On the positive side, the successful integration of diverse perspectives fosters 

innovation and creativity, inclusive workplaces attract and energise top global talent, a 

diverse workforce can better understand and respond to the needs of varied customers, 

and employee diversity can increase access to new suppliers and other stakeholders. 

9. Stakeholder conflict 

Diversity increases the complexity of our exchanges. It enhances the potential for 

language and other communication barriers and it heightens the risk of ambiguity, value 

conflicts, and reasoning and decision-making differences. In addition, stereotypes and 

other forms of bias can threaten rapport and stifle the exchange of information and 

ideas. 

10. Assignment failures 

Expatriate research indicates failure rates of between 15 and 25 percent, and even 

up to 70 percent in some regions. 

It is estimated that the total direct costs of a four-year expatriate posting may be as 

high as USD2 million. In addition, expatriate failures may lead to relationship or 

reputational damage in the host country. At an individual level, expatriate failure may 

lessen self-confidence. It can also increase stress on the expatriate and family and 

contribute to marriage strain or break-ups. Plus assignment failure has negative 

implications for job performance and career advancement. 

So, the importance of cultural understanding with regards to marketing strategy 

was analysed and it was found that culturally incompatible marketing can backfire and 

damage an organisation’s reputation in many ways. Based on the literature reviewed 

and the analysis made, it can be safely assumed that managers who do not understand 

other culture have a high probability of failure in the case of operating in other cultures. 
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THE INTERNET OF THINGS AS THE PHENOMENON CAPABLE 

TO RECONSTRUCT ECONOMIC AND PUBLIC PROCESSES 

The Internet of Things (IoT) is the network of physical devices, vehicles, 

home appliances and other items embedded with electronics, software, sensors, 

actuators, and connectivity which enables these objects to connect and exchange 

data. Each thing is uniquely identifiable through its embedded computing system 

but is able to inter-operate within the existing Internet infrastructure. 

The IoT allows objects to be sensed or controlled remotely across existing 

network infrastructure, creating opportunities for more direct integration of the 

physical world into computer-based systems, and resulting in improved efficiency, 

accuracy and economic benefit in addition to reduced human intervention. 

Sure, it’s nice to be able to adjust the thermostat from your smartphone. But 

the real promise of the Internet of Things (IoT) is sensor-embedded devices 

exchanging information and capturing valuable data. 
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A new report from Cisco and DHL predicts IoT will generate $8 trillion in 

business value worldwide over the next decade. This will come primarily from five 

key drivers: 

 Innovation and revenue 

 Asset utilization 

 Supply chain and logistics 

 Employee productivity improvements 

 Enhanced customer experience 

The most important points which owners of small and medium-sized 

business need to know: 

1) Businesses of any size can increase profits and efficiencies by 

harnessing the power of IoT. 

Business owners can partner with manufacturing plants that use IoT to 

connect to operations, logistics, and suppliers [4]. This enables you to manage 

production remotely and more efficiently. IoT can also speed deliveries to 

customers by connecting all relevant processes, from order taking to truck routing. 

2) Keep up with industry-specific IoT developments. 

Some markets are moving closer toward their own standards for IoT. 

Business owners should keep this in mind when investing in the new technology. 

Each unique industry will start to mature and settle on protocols, hardware, and 

more to define its specific standard and put innovation on the fast track [2]. While 

universal standards are the ultimate goal, it may take some time to get there. 

3) Falling sensor costs mean rising revenue opportunities. 

A fast-growing IoT technology market is driving down hardware costs. 

Products equipped with increasingly affordable IoT sensors can alert customers 

when service is needed. These are creating opportunities for ongoing revenue 

streams and customer relationships for what were previously one-purchase 

products [3]. 

4) More data makes smaller businesses competitive. 
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Affordable IoT sensors open up a vast reservoir of data for business owners. 

IoT provides a way to build better, smart products [1].  

These products use sensors to collect data from their environments. Such 

information may include product performance to customer behavior to employee 

productivity, depending on the nature of the sensor and purpose of the product. 

New application programming interfaces (APIs) make it possible to integrate the 

data into existing IT infrastructures, enabling business owners to create more 

efficient systems and processes. 

5) IoT faces the same security challenges as other internet activities. 

IoT security threats grew in 2017 and continue to be a concern today. Both 

equipment manufacturers and government regulators pay more attention to such 

online threats. But it’s also important that business owners adopt the same kinds of 

cyber security best practices for IoT that they use in their other online activities 

measures. 

However, the potential rewards of IoT for business are so significant, they 

do more than justify the efforts to keep your business and its data secure. It's time 

to explore how IoT can help your business be more efficient, effective and 

productive. 
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SMART TECHNOLOGIES AS A BASIS OF А NEW SOCIETY 

One of the most important social requirements of modern society is the 

informatization of education. Smart-technologies in our present day is considered 

as a necessary element of the educational process. Nowadays there are many 

countries that use electronic form of education as an innovative method of 

development the process of transmission knowledge. This form of education is 

widely used in USA, United Kingdom, Canada, Australia.  

One of the leaders in using Smart technologies is South Korea. In Korea, 

innovative educational technologies have been actively developed since 1997. 

Today, there are 20 cyberuniversities in the country, all services are provided by 

electronic technologies. The place and time of study in such universities are chosen 

by students. In total, there are more than 43 million online students in the world 

today. For example, in China and South Africa, every tenth student learns 

remotely. In the US, 30% of students have completed training in at least one online 

course.  

Ukrainian education has gradually established intellectual technologies into 

the educational process. In accordance with the order of the Ministry of Education 

and Science, Youth and Sports of Ukraine from 12.07.2012 № 812.  

A significant breakthrough in the direction of improving the education 

system and application of new technologies in Ukraine was the project "Learning - 

SMART training". It is aimed at forming a potentially new direction of education 

and the level of teaching and learning. 

 In today's comprehensive educational environment, there are many 

technologies that can potentially be turned into a powerful tool for expanding 
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learning opportunities and which are referred to as so-called smart technologies. It 

is worth to consider as basic, such projects: 

- the project "Classroom" [2] was created in Nagoya University. It is a 

modern comprehensive computing environment for creating programs for 

educational institutions. The project uses contextual information to provide 

optimized training information via the web interface  

- the project “KERIS”, the leader of e-education in the Republic of Korea. 

Developed a comprehensive environment for smart learning, called uClass. [3]. 

UClass combines teaching methods and educational resources at home, 

institutions, communities with the help of an integrated, interactive network. 

Various teaching materials, including electronic graphic boards, electronic 

podiums, video lecture equipment and etc.  

Also, the learning space, which uses a new type of educational tool - 

SMART Board interactive whiteboards, which is already being successfully used 

in such leading educational institutions as Harvard University, Oxford University, 

Ottawa University, Barnier Public School [4], is also becoming especially 

intensive. The interactive board SMART Board is presented in the form of a touch 

screen connected to the computer. Images on the SMART Board are transmitted 

using the projector [1]. Conducting visual lessons using a number of technical tools 

in conjunction with the interactive whiteboard allows the teacher to freely maintain 

communication with the audience, provide great focus on learning [5]. 

In conclusion we want to emphasize the key moments that make a great 

sense for educational system in view of informational technologies.  

Firstly, the great necessity of establishing smart technologies in the 

educational process, as an indispensable part of useful teaching.  

Secondly, the use of modern smart technologies in the learning process 

effectively stimulates cognitive, creative activity of students. 

Finally, the transition to the use of Smart-teaching does not happen instantly, 

it is a continuous, but creative process, in which not only the availability of 
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information, but also the personality of the teacher, the level of his desire and 

professional development is important. 
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SMART EDUCATION FOR SMART SOCIETY 

The 21 century is the age when information technologies become an integral 

part of the human life space. Today we can state that the existence of a new digital 

generation of people for whom mobile phones, computers and Internet are natural 

elements of their living space is evident. 

Nowadays we can observe a transition from the traditional model of learning 

to e-learning, and then - to smart education. Smart-education is an Association of 
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educational institutions and scientific and pedagogical staff to carry out joint 

educational activities on the Internet on the basis of common standards, 

agreements and technologies. 

SMART society sets a new global task for universities: training of staff with 

creative potential, able to think and work in the new world. To do this, they need to 

master new practical skills: to communicate in social networks, to select useful 

information, to work with electronic sources, to form personal knowledge bases, 

which requires a change in the nature of the educational process. 

SMART University suggests: 

- flexibility of learning in an interactive educational environment; 

- personalization and adaptation of learning; 

- free access to worldwide content. 

Smart education means: 

1) the development and expansion of cloud technology; 

2) widespread use of the Internet; 

3) computer literacy; 

4) networking social activity, crowdsourcing, outsourcing, etc. 

Smart technology includes the following kinds of advanced equipment: 

Interactive equipment, Interactive whiteboard, Multimedia projectors (video 

projectors), plasma panel, Multimedia globes, document camera, Multimedia 

language lab class, Base console, Video wall, Copies Panaboard, Office 

whiteboards & flip charts SMIT Whiteboard. Let’s pay attention to some of them. 

First of all, it is: 

Interactive whiteboard. It is a very effective and convenient tool for 

learning and teaching in educational institutions. Presentations, trainings and 

teamwork in the field of business education can be conducted with its help. 

Multimedia globes makes a fascinating impact on the audience, Magic 

Planet digital globes serve as an effective tool for attracting attention and can be 

used for educational purposes. A unique development-the Magic Planet 

multimedia globe is a digital display with a spherical screen and special software 
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that allows you to demonstrate not only static images of the Earth, but also 

dynamic presentations that reflect real-time weather changes in the world, the 

consequences of human activity on the globe, the migration of biological 

ecosystems, temperature distribution in different parts of the world, the movement 

of tectonic planets and continental drift, ocean currents, seismic activity and others. 

Video walls are in great demand today in situation and crisis centers, control 

rooms of industrial enterprises — where continuous monitoring, control and 

operational analysis of large volumes of rapidly changing visual information flows 

is required.  

Copies Panaboard allows you to save everything written or drawn on the 

blackboard during the lecture, seminar or meeting. Materials are printed on A4 

paper using a film printing device. 

In conclusion we can say that smart technologies are getting more and more 

popular nowadays and occupy the leading place in the teaching process. 
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3D PRINTER AS A PART OF SMART TECHNOLOGY 

3D printer – is it a myth or a reality? Many people think that a 3D printer 

can print a spaceship and go on an intergalactic journey with printed pizza. In fact, 

the technology is still under development and its capabilities are very limited. 

Despite the complexity of mass transfer of technology to the market, 3D printers 

have already forced humanity to rethink the production of everyday things. In early 

September, company Smile Expo held 3D Print Conference in Kiev. The 

conference was oriented at professionals and enthusiasts of 3D printing. 

Nowadays the most promising direction in Ukraine, as well as in the world, 

is prototyping. 3D printing reduces material and manufacturing costs. Furthermore, 

it provides the ability to mix materials and colors to give a more accurate detail of 

the model. In the domestic industry, 3D printing is already used for small-scale 

production, for the simplest high-precision printing models for direct casting. 

The issue of introduction of 3D-technologies in the educational system of Ukraine 

is the most relevant today. It is considered a cutting-edge technology. Just think: 

paper and cardboard globes, boards and other necessary for teaching objects can be 

replaced by three-dimensional models with high details.                       

A 3D printer can appear in every home too. 

Sounds intriguing, doesn’t it? Already today you can buy this equipment in 

the Ukrainian stores to use it at home or in the office to print any forms and 

layouts. 

With a 3D printer, people can print the small details of  the house interior, 

plastic utensils, educational items and much more. Let illustrate the situation. The 

child broke the favourite toy. He is upset and distressed. But instead of buying a 

new one, you can scan the part of the toy and then print it. And the toy is like a 

new one again!  
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There are already special 3D-printers with a protective layer against harmful 

substances of plastic. Prototypes, models of architectural buildings, entire projects, 

blocks, engineering models – all this is already created with the help of a printer. 

Adding gold or other precious metals to the plastic, you can get stylish jewelry. 

This up-to-date technology has already been chosen by the fashion-designers.  

In conclusion, we can say that without doubt this list will be expanded with 

many new areas. But to learn more about the exact innovations with a 3D printer it 

will be possible at the third 3D Print Conference Kiev exhibition next year. 
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DEFINITION AND EXAMPLES OF SMART TECHNOLOGIES  

IN BUSINESS COMMUNITIES 

The word “smart” means clever, cunning, creative, keen-witted. But if we 

speak about smart technologies it means the abbreviation which was introduced by 

Peter Drucker in 1954, which includes 5 criteria in goal setting: 

-  «specific» – explains what exactly should be achieved; 

- «measurable»  – explains how to measure the result; 

- «achievable»  – explains what should be done to achieve the goal; 

- «relevant» – defines goal genuineness and reality; 

- «time-bound» – sets the deadline when the goal should be reached. 

According to EMC Greenplum experts, data volumes are doubled every 

eighteen months and 80% of these data are unstructured. It becomes difficult for IT 

departments and analysts to work with large amounts of data. Smart technologies 

enable making analyzes, processing the results and providing recommendations for 

further business building.  For example, in the banking sector, the estimation of 

client’s value is made on the basis of monitoring of social networks and the risk of 

its loss is predicted.  
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Smart technologies, as a rule, mean technologies, which include: smart 

chips, RFID tags, analysis systems, video surveillance and video monitoring 

systems, mobile systems, social network tracking systems.  

Many Smart technologies can operate without human intervention. These 

technologies are used in the creation of smart houses, offices, industrial enterprises 

and cities. The Internet of Things is expected to connect more than 26 billion 

devices by 2020. Smart Cities will utilize this communications infrastructure to 

connect sensors and devices to optimize limited resources, meet the demands of 

growth and tackle city inefficiencies. Additionally, by replacing static signs with a 

network of digital screens and interactive kiosks, governments can further 

streamline operations and reduce operating costs now and in the future. Using 

devices such as digital signs, mobile phones, interactive wayfinding stations, and 

self-service kiosks, helps keep visitors informed in real-time of relevant 

information. 

The main trend nowadays is doing business using corporate social networks. 

Companies already have to work with a generation of young professionals who are 

used to thinking in the virtual reality. Social networks are replacing meetings and 

negotiations. 

Communication is a very essential in business development. Communication 

involves the flow of information among business partners, consumers, distributors 

and employees. A business will use technology to speed up communication or 

information flow among these parties. Technology presents businesses with 

various communication tools which include email , visual communication ”share 

point” , mobile phones, internet , just to mention but a few. It is up to the business 

owners to know how to utilize these technologies and improve their performance.  

Development of mobile and cloud technologies, social networks allows businesses 

to implement innovations and become "smarter". 

Technology creates an environment where data, internet protocol and voice 

networks can be combined to simplify business communication. Business can save 

money and increase on its rate of production. For example, a business owner can 
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use video conferencing technology to hold a meeting with their employees. This 

will save them time as they do more other beneficial roles which can result into 

business growth. Also business managers can use technology to monitor and assign 

tasks to employees using electronic mails. This is good proof that technology in 

business communication can result into increased production.  

According to experts, video-conferencing is one of the most indispensable 

technologies today. It brings real benefits due to the fact that it reduces the number 

of trips, simplifies the management and selection of personnel, as well as training 

within the company. Now it is possible to use video-conferencing within corporate 

social networks using mobile devices, being out of the office, working from home, 

and meanwhile processing the documents. Thanks to video-conferencing, it is 

possible to create remote, virtual jobs. 

Coordination of e-business development at the international level is being 

carried out by CEFACT Center that was established at the United Nations 

Economic Commission for Europe. Initially, this structure was called the United 

Nations Center for Facilitation of Procedures for Administration, Commerce and 

Transport. In 2000, it was renamed the United Nations Center for Trade 

Facilitation and Electronic Business, although the abbreviation remained the same 

- UN / CEFACT. СEFАCТ defines the concept “electronic business" as the 

conduct of business transactions by electronic means. 

The operating environment for electronic business is telecommunications 

networks, in particular, the Internet, which provides a virtually universal 

connection. The set of tools used includes e-mail (electronic messaging), web 

technologies (World Wide Web), smart cards, electronic payment systems, 

automated data collection, bar code system, electronic data interchange (EDI). 

Electronic data interchange (EDI) is the exchange of structured data between 

computer applications using agreed rules. To unify the rules in electronic 

commerce, the international UN / EDIFACT standard was adopted. 

Nowadays many businesses have cut costs by creating information sharing 

networks at the workplace. Creating an information sharing network saves time 
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and money. In this case the business doesn’t have to buy individual communication 

equipment for each employee.  At work, employees can share some of these 

technological tools to accomplish certain tools. For example, when setting up a 

network in a workplace, employees can have one data center where they save and 

retrieve all data, the same network can allow them to print and fax documents 

using on shared fax or printing machine. 

To summarize, in the near future businesses and governments will be able to 

use unimaginable volumes of rich knowledge, generated by the use of smart 

technology, to maximally optimize their business processes to meet each 

customer's specific needs. This would take us a long way towards achieving more 

sustainable consumption practices. Smart technology could really be the key to 

unlocking the door to a sustainable future. 
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SMART TECHNOLOGIES AND AGRARIAN BUSINESS  

IN UKRAINE 

In the twenty-first century many economically developed countries of the 

world are turning their attention toward smart technologies, such as special areas of 

vital importance for the current and future development of society. In this regard 

the use of smart technology as a visual indicator of the level and quality of life.  

In recent years agrarian business is developing very rapidly. Small farms have 

been replaced by huge holdings with multibillion-dollar turnover, and the agrarian 

sector has become the leader of the Ukrainian economy. Naturally, such a situation 

could not but affect the technical and information support of modern farmers. 

The implementation of Hi-Tech is going on in leaps and bounds, and 

"SMART" company is trying not to stay out of this process. Specialists of the 

company develop and implement systems that significantly facilitate agrarian 

accounting and control of business processes.A major problem for agrarian 

companies, regardless of their scale, is the accounting of products collected in the 

field and delivered to storage. When the harvest begins, the cars go in an endless 

stream. And the most problematic stage in this process is weighing the car and 

fixing this weight in waybills. 

Now it happens manually, even if the scales are automated. This leads to a 

significant loss of time, as well as inaccuracies in accounting. This problem is 

especially serious when it is necessary to pay for the received products. Such 

inaccuracies can result in many thousands of losses! 

Together with the Ukrainian weight firm, the company tackled this problem. 

Three years ago one of the Ukrainian sugar factories asked for help in solving their 

task. The enterprise had significant losses due to the fact that the information stated 
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in the invoices about the cargo delivered to the warehouse differed from the actual 

quantity. But there was no one to file a claim, in fact: the cargo was accepted, the 

weighing was carried out correctly, the invoice was registered. Then the 

management thought about the possibility of automation, not only the weighing 

process, but also of the whole cycle of registration of cargo at the reception. 

The task was not only to install automatic car scales, which by means of a 

special weight processor transmit data to the computer. It was still necessary to 

ensure the binding of the machine number to this weighing, to enter all the data in 

the database and print out the invoice automatically. The role of the operator in this 

case is reduced to visual control of cars. This task was implemented with the help 

of special software based on 1C. This configuration made it possible to combine 

the control of weighing results with information about suppliers and their cars. At 

the same time from 1C it was easy to realize automatic printing of waybills for 

goods. 

Another issue was the exact identification of machine stopped by the scales. 

This task was solved by installing special readers and giving drivers personal 

identifiers - contactless cards. Thus, when the driver calls the scales and brings the 

card, the information falls into the database. 

The introduction of the system of transport fixation made it possible to 

shorten the time of passing the machine through the scales with the registration of 

documents 2.5 times. And the accuracy of control received in the storage of 

products has increased to almost 100%. This system has been operating for 3 years, 

and the customers are very pleased with the result!  

"SMART" company uses a complex approach in solving complex accounting 

and control tasks  and provides not only technical, but also software solutions. 

There are suggestions not only for ready-made options, but also for adapting them 

directly to a specific object! 
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THE BEST TECHNOLOGIES OF 2018 

A number of emerging technologies make a huge impact on our lives. Some 

of the technologies have not yet reached widespread use, while others may soon 

become commercially available. 

Here are the 10 breakthrough technologies for the coming year: 

1. 3D metal printing 

3D printing technologies have been in existence for decades, and have proven 

to have a number of enterprise applications, including for rapid 

prototyping and medical device testing. However, it's been slow to catch on: Only 

18% of organizations said they were actively using 3D printers as part of business 

operations in 2016, according to a Tech Pro Research survey. 

But 3D printing is now becoming easier and less expensive to be a practical 

way to manufacture parts. A number of companies, 

including GE, Markforged, and Desktop Metal, have recently released 3D metal 

printers, which could reduce the need for manufacturers to maintain large 

inventories, and instead customer print materials as needed. 

2. Artificial embryos 

Embryologists working at the University of Cambridge in the UK recently 

grew realistic-looking mouse embryos using only stem cells. Researchers at the 

University of Michigan and Rockefeller University are now pursuing the next step 

of making an artificial embryo from human stem cells. While these embryos could 

make it easier for researchers to study the beginning of human life, they have also 

stoked an ethical debate. 

3. Sensing city  

https://www.techrepublic.com/article/stratasys-unveils-new-3d-printers-for-designers-that-could-speed-up-the-prototyping-process/
https://www.techrepublic.com/article/stratasys-unveils-new-3d-printers-for-designers-that-could-speed-up-the-prototyping-process/
https://www.techrepublic.com/article/stratasys-announces-3d-printed-human-hearts-and-bones-for-medical-device-testing-education/
http://www.techproresearch.com/downloads/research-3d-printing-2017-benefits-trends-enterprise-applications/
https://www.technologyreview.com/the-download/609502/metal-3-d-printing-is-finally-overcoming-its-limitations/
https://www.technologyreview.com/video/609714/is-3-d-printing-finally-becoming-the-manufacturing-tool-it-was-hyped-up-to-be/
https://www.technologyreview.com/s/604088/the-3-d-printer-that-could-finally-change-manufacturing/
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Many smart city plans have faced delays and operational and cost issues, but a 

new smart city project in Toronto, called Quayside, is working with Alphabet's 

Sidewalk Labs to rebuild the urban neighborhood around digital technologies. 

The project aims to base decisions about design, policy, and technology on 

data gathered from an extensive network of sensors, that can measure factors such 

as air quality, noise level, and human activity. It also calls for all vehicles to 

eventually be autonomous and shared. 

4. AI for everybody 

Up to this point, artificial intelligence (AI) tools have only been accessible for 

big tech companies like Amazon, Baidu, Google, and Microsoft, along with some 

startups. But new machine learning tools based in the cloud are helping more 

enterprises tap this emerging technology. 

Sectors such as medicine, manufacturing, and energy could also be 

transformed if they were able to implement the technology more fully, with a huge 

boost to economic productivity. 

5. Dueling neural networks 

While AI can identify images after being trained on a database of pictures, it 

still fails to generate original images by itself. Until now: A major breakthrough 

approach from a PhD student at the University of Montreal, called a generative 

adversarial network (GAN), takes two neural networks and pits them against each 

other, to create realistic images and speech. 

"The technology has become one of the most promising advances in AI in the 

past decade, able to help machines produce results that fool even humans," 

according to the report. 

6. Babel-fish earbuds 

Google's $159 Pixel Buds work with its Pixel smartphones and the Google 

Translate app produce almost real-time translation. While they faced criticism for 

their design, they show the promise of mutually intelligible communication 

between languages in close to real time. 

7. Zero-carbon natural gas 
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Natural gas is one of the world's primary sources of electricity, but is a major 

source of carbon emissions. A company called Net Power is testing a technology 

that could make clean energy from natural gas, which could offer the world a way 

to produce carbon-free energy from a fossil fuel at a less expensive cost. 

8. Perfect online privacy 

A new cryptographic protocol called a zero-knowledge proof may help true 

internet privacy finally become a reality. It was pioneered by digital currency 

Zcash, the developers of which used a message called a zk-SNARK (zero-

knowledge succinct non-interactive argument of knowledge) to give users the 

power to transact anonymously. 

For banks, this could be a way to use block chains in payment systems 

without sacrificing their clients' privacy. 

9. Genetic fortune telling 

Scientists are able to use data from large genetic studies to create polygenic 

risk scores, which offer predictions about health and IQ based on examining a 

person's DNA. 

10. Material's quantum leap 

IBM researchers were recently able to simulate the electronic structure of a 

small molecule using a seven-qubit quantum computer. Understanding molecules 

in exact detail like this will allow researchers to design more effective drugs and 

better materials for generating and distributing energy. 

To conclude, the nearest future is very promising for technological 

innovations. We will witness faster and more accurate Machine Learning and AI 

applications and some new exciting developments. The new improvement of 

technologies will give the ability to change not only every business industry but 

also our everyday life. On the one hand, this will create a threat to security, but on 

the other — new approaches and solutions are continuously evolving. The changes 

will be streamlined and the outcomes amazing in future. 
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SMART-TECHNOLOGIES: 3 D PRINTING 

What if you were to arrange your wardrobe, and imagine that all you had to 

do was to fill in the required measurements for the chosen containers and to have 

them printed! If your children are to prepare a battle field model for school project, 

they could print each soldier, weapon and equipment using the same printer. All 

this is possible with a 3D printer. It’s easy to make complex items with moving 

details and bewildering design. Soon enough it will be available in every house. 

Let’s try to answer following questions “what is 3d printing?” and “how does 

3d printing work?”. The whole family of 3D printers and the equipment can be 

called additive manufacturing, AM for short. All of them are a means of creating 

things by printing them layer by layer. AM has had a long history, throughout 

which it has had various names, including stereo lithography, 3D laying, 3D 

printing. The last one seems like the most common term. 

One can notice the principles of AM in caves; as years go by water leaves 

layers of mineral strata which grow to from stalagmites and stalactites. In contrast 

to these formations 3D printing is faster and sticks to a plan created by special 

software. The computer controls the way a 3D printer creates new layers. 

https://medium.com/...machine.../the-top-10-technology-trends-of-2018
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3D printing and additive manufacturing are developing. This technology is 

widely used in medicine, dentistry, spacecraft and automobile building. They are 

beginning to use 3D printing to produce furniture and clothes as well. 

We have given an outlook on 3D printing, including its history and the 

numerous ways it can be used.   

Whatever method a 3D printer employs, the whole procedure is almost the 

same. Scientists distinguish between 8 steps in the generic AM procedure: 

First – the production of a 3D model with the help of computer-aided design 

software. The software is likely to give you some suggestion or even a clue 

concerning the structure of the ultimate object applying scientific facts about 

utilized materials. That will help to predict the behavior of the object under various 

conditions. 

There are several free 3d modeling software that you may try to use building 

your first 3D models: 

 Google SketchUp – this is a free 3D modeling software from Google. 

SketchUp tools let you create your models easy and even without having to figure 

out how. 

 Blender – This is a free and open source 3D modeling software. It works on 

various operating systems such as Windows, Linux, Mac OS. The main goal to 

create a free, useful software product that allows to complete 3D creation for 

everyone either professional artists or beginners. 

 3DCrafter – this a free real-time modeling software that allows you to create 

complex 3d models using simple 3d primitives. Its various tools and intuitive drag-

and-drop approach make the process of 3D modeling easy and fun. The standard 

version is free for downloading, but you may also buy Plus and Pro versions. 

There are a lot of different 3d modeling software either commercial or free 

that could be used for designing 3D models. We will describe it in more details in 

our future articles. 

Second – transformation to STL (standard tessellation language) – the sketch 

in CAD format is converted to STL, which is the format initiated especially for 3D 

http://www.sketchup.com/
http://www.blender.org/
http://www.amabilis.com/products.htm
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systems in 1987 so as to be used by SLA – stereolithography apparatus. These STL 

files are sometimes used together with proprietary file kinds like ObjDF or ZPR. 

Third – removing to AM machine and STL file operating. An STL file is 

copied to the computer operating a 3D printer. That’s the same as if you were to 

install a 2D printer. 

Fourth – setting up the device. Each device has its own prerequisites for how 

to use it for each new print. That would mean adding or refilling various materials 

the printer will use. That also means adding a tray as a basis or adding some 

material to make up an interim water-dissoluble support. 

Fifth – creating. The whole procedure is mainly automatic. The thickness of 

layers id about 0,1 mm each. However they can be thicker or thinner. Hanging on 

the size of a thing, machine and materials employed, the procedure might take 

several hours or even days. Don’t forget to check occasionally there are no errors. 

Sixth – removal. Take the printed object (or perhaps several objects) out of 

the printer. Take them as carefully as possible to prevent injuries. 

Seventh – post-processing. It may happen so that after an object is 3D printed 

it will require some post-processing – either it is removing the remaining powder 

or the water-soluble supports. Remember that sometimes materials may require 

some time to get solid. Be careful not to break the object. 

Eighth – And finally the object is ready to be used! 
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СNC ROUTERS 

A router is a tool used to hollow out an area in the face of the working stock 

(wood, plastic, other material). Small hand-held routers use a spinning cylindrical 

blade, similar to a drill bit, to cut out the material. The spindle bit spins at a very 

high speed, around 25,000 rpm. Some routers have bits that can handle more than 

20 hp, compared to 3000 rpm for a milling machine or a few hundred rpm for a 
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drill. The most common use for a traditional router is working on wood and 

plastics, such as making dove-tail joints in furniture pieces.  

A CNC, or computer numerically controlled, router is a sophisticated 

computer-controlled machine tool version of a hand router. A CNC router routs out 

wood, plastic stock and other soft materials using a computer controlled system 

that runs CAD/CAM or computer aided design / computer aided manufacturing 

software. These CNC routers are used in industrial model making, and in the 

furniture and building trades where fancy intricately carved wood doors, cabinets 

and tables can be cut out quickly and perfectly in a short time. CNC routers usually 

have a built-in Windows©  compatible or other graphical user interface operating 

system computer with networking features, monitor, and peripherals so they can be 

operated locally as well as through the shop’s network.  

The CAD design program is first fed into the CAM software application. 

Then the CAM software calculates the tool paths for the actual manufacturing 

process. CNC routers have a minimum of 3 axes: X, Y and Z, or a 3 dimensional 

tool travel path. Some have more which means the tool head, or spindle, can rotate 

the router bit from one to three dimensions. For example, a 5 axis CNC router can 

move the spindle in 3 dimensions and the spindle can rotate or move the tool head 

in two more dimensions.  

A CNC router has a base table, where the stock is placed and secured, that can 

be up to 200 square feet. There are simpler models that can fit on a small desktop 

and run off of normal 120V AC.  Most CNC routers are gantry style meaning there 

is an overhead gantry above the table that moves back and forth on a pair of rails 

on each side of the bed. The spindle that holds the cutting bit moves left to right on 

the gantry’s overhead beam over the bed. The spindle hangs down from the gantry 

so the gantry can be moved to any x-y point. Then its spindle and router bit can 

move up or down on the z axis. The machine tool’s movements are powered with 

stepper or servo motors. Then the actual router bit head on the spindle can also 

optionally be turned or rotated from vertical to horizontal giving the tool 2 more 

axis of movement.     
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Specifications 

Here are specifications to consider when selecting a CNC Router: 

 Number of axis: 3, 4 or 5 

 Table size 

 Frame construction 

 Axis of travel 

 X-axis 

 Y-axis 

 Z-axis 

 Maximum speed 

 Spindle power 

 True robotics 

 Automatic tool change spindle 
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WHAT IS AN ARDUINO? 

Arduino is an open-source platform used for building electronics projects. 

Arduino consists of both a physical programmable circuit board (often referred to 

as a microcontroller) and a piece of software, or IDE (Integrated Development 

Environment) that runs on your computer, used to write and upload computer code 

to the physical board. 

The Arduino platform has become quite popular with people just starting out 

with electronics, and for good reason. Unlike most previous programmable circuit 

boards, the Arduino does not need a separate piece of hardware (called a 

programmer) in order to load new code onto the board – you can simply use a USB 

cable. Additionally, the Arduino IDE uses a simplified version of C++, making it 

easier to learn to program. Finally, Arduino provides a standard form factor that 

breaks out the functions of the micro-controller into a more accessible package. 

http://arduino.cc/
http://en.wikipedia.org/wiki/Microcontroller
http://arduino.cc/en/Main/Software
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This is an Arduino Uno 

The Uno is one of the more popular boards in the Arduino family and a great 

choice for beginners. We’ll talk about what’s on it and what it can do later in the 

tutorial. 

This is a screenshot of the Arduino IDE. 

Believe it or not, those 10 lines of code are all you need to blink the on-board 

LED on your Arduino. The code might not make perfect sense right now, but, after 

reading this tutorial and the many more Arduino tutorials waiting for you on our 

site, we’ll get you up to speed in no time! 

You Will Learn 

In this tutorial, we’ll go over the following: 

 What projects can be accomplished using an Arduino 

 What is on the typical Arduino board and why 

 The different varieties of Arduino boards 

 Some useful widgets to use with your Arduino 

Suggested Reading 

Arduino is a great tool for people of all skill levels. However, you will have a 

much better time learning along side your Arduino if you understand some basic 

fundamental electronics beforehand. We recommend that you have at least a 

decent understanding of these concepts before you dive in to the wonderful world 

of Arduino. 

What Does it Do? 

The Arduino hardware and software was designed for artists, designers, 

hobbyists, hackers, newbies, and anyone interested in creating interactive objects 

or environments. Arduino can interact with buttons, LEDs, motors, speakers, GPS 

units, cameras, the internet, and even your smart-phone or your TV! This 

flexibility combined with the fact that the Arduino software is free, the hardware 

boards are pretty cheap, and both the software and hardware are easy to learn has 

led to a large community of users who have contributed code and released 

instructions for a huge variety of Arduino-based projects. 
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For everything from robots and a heating pad hand warming blanket to honest 

fortune-telling machines, and even a Dungeons and Dragons dice-throwing 

gauntlet, the Arduino can be used as the brains behind almost any electronics 

project. 

_Wear your nerd cred on your sleev… err, arm. _ 

And that’s really just the tip of the iceberg – if you’re curious about where to 

find more examples of Arduino projects in action, here are some good resources 

for Arduino-based projects to get your creative juices flowing: 

 Instructables 

 Arduino Playground 

 The ITP Physical Computing Wiki 

 LadyAda 

 Make: Projects 

 and, of course, you can find plenty more Arduino tutorials here at 

learn.sparkfun.com. 

What's on the board? 

There are many varieties of Arduino boards (explained on the next page) that 

can be used for different purposes. Some boards look a bit different from the one 

below, but most Arduinos have the majority of these components in common: 

Power (USB / Barrel Jack) 

Every Arduino board needs a way to be connected to a power source. The 

Arduino UNO can be powered from a USB cable coming from your computer or a 

wall power supply (like this) that is terminated in a barrel jack. In the picture above 

the USB connection is labeled (1) and the barrel jack is labeled (2). 

The USB connection is also how you will load code onto your Arduino board. 

More on how to program with Arduino can be found in our Installing and 

Programming Arduino tutorial. 

NOTE: Do NOT use a power supply greater than 20 Volts as you will 

overpower (and thereby destroy) your Arduino. The recommended voltage for 

most Arduino models is between 6 and 12 Volts. 

https://learn.sparkfun.com/tutorials/building-the-hub-ee-buggy
https://learn.sparkfun.com/tutorials/heating-pad-hand-warmer-blanket
https://learn.sparkfun.com/tutorials/the-uncertain-7-cube
https://learn.sparkfun.com/tutorials/the-uncertain-7-cube
http://www.sparkfun.com/tutorials/333
http://www.sparkfun.com/tutorials/333
http://www.instructables.com/tag/type-id/category-technology/channel-arduino/
http://playground.arduino.cc/
http://itp.nyu.edu/physcomp/Tutorials/Tutorials
http://www.ladyada.net/make/
http://makeprojects.com/c/Arduino
https://learn.sparkfun.com/tutorials/what-is-an-arduino/the-arduino-family
https://www.sparkfun.com/products/8269
https://learn.sparkfun.com/tutorials/installing-arduino-ide
https://learn.sparkfun.com/tutorials/installing-arduino-ide
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МАТЕРІАЛИ МІЖВУЗІВСЬКОЇ СТУДЕНТСЬКОЇ  

НАУКОВО-ПРАКТИЧНОЇ КОНФЕРЕНЦІЇ З ІНОЗЕМНОЇ МОВИ 
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